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INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Journal Indexed in SSCI, September 2022Alanya Akademik Bakış, National Scientific Refreed Journal, August 2022Pazarlama ve Pazarlama Araştırmaları Dergisi, National Scientific Refreed Journal, August 2022Gümüşhane Üniversitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, August 2022JOEEP: Journal of Emerging Economies and Policy, Other Indexed Journal, August 2022The International Journal of Economic and Social Research, National Scientific Refreed Journal, July 2022INTERNATIONAL JOURNAL OF CONSUMER STUDIES, National Scientific Refreed Journal, June 2022SÜLEYMAN DEMIREL ÜNIVERSITESI VIZYONER DERGISI, National Scientific Refreed Journal, June 2022Equinoks Journal of Economics Business and Political Studies , National Scientific Refreed Journal, June 2022International Journal of Management Economics and Business, Other Indexed Journal, June 2022Aksaray Üniversitesi İktisadi ve İdari Bilimler Dergisi, National Scientific Refreed Journal, June 2022Nişantaşı Üniversitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, May 2022Nevşehir Hacı Bektaş Veli Üniversitesi SBE Dergisi, National Scientific Refreed Journal, May 2022Fenerbahçe Üniversitesi Sosyal Bilimler Dergisi , National Scientific Refreed Journal, May 2022SÜLEYMAN DEMIREL ÜNIVERSITESI VIZYONER DERGISI, National Scientific Refreed Journal, May 2022Istanbul Ticaret Üniversitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, April 2022Uluslararası Hukuk ve Sosyal Bilim Araştırmaları Dergisi, National Scientific Refreed Journal, March 2022Pamukkale Üniversitesi Sosyal Bilimler Enstitüsü Dergisi, National Scientific Refreed Journal, February 2022Uluslararası Halkla İlişkiler ve Reklam Çalışmaları Dergisi, National Scientific Refreed Journal, January 2022Uluslararası Yönetim İktisat ve İşletme Dergisi, National Scientific Refreed Journal, January 2022JOURNAL OF TOURISMOLOGY, Other Indexed Journal, January 2022Cumhuriyet Üniversitesi İktisadi ve İdari Bilimler Dergisi, National Scientific Refreed Journal, December 2021Uluslararası Yönetim İktisat ve İşletme Dergisi, National Scientific Refreed Journal, December 2021Dicle Üniversitesi İktisadi ve İdari Bilimler Fakültesi Dergisi, National Scientific Refreed Journal, December 2021Journal of Applied and Theoretıcal Social Sciences (JATSS), Other Indexed Journal, November 2021Erzincan Binali Yıldırım Üniversitesi İktisadi ve İdari Bilimler Fakültesi Dergisi, National Scientific Refreed Journal,November 2021Karamanoğlu Mehmetbey Üniversitesi Sosyal ve Ekonomik Araştırmalar Dergisi, National Scientific Refreed Journal,October 2021TURKIYE ILETISIM ARASTIRMALARI DERGISI-TURKISH REVIEW OF COMMUNICATION STUDIES, Journal Indexed in ESCI,October 2021TRT Akademi Dergisi, National Scientific Refreed Journal, August 2021International Journal of Commerce & Finance , Other Indexed Journal, July 2021Journal of International Trade, Logistics and Law, Other Indexed Journal, July 2021Pazarlama ve Pazarlama Araştırmaları Dergisi, National Scientific Refreed Journal, July 2021ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), National Scientific Refreed Journal, July 2021Nişantaşı Üniversitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, June 2021Hitit Sosyal Bilimler Dergisi (Online), National Scientific Refreed Journal, April 2021Gümüşhane Üniversitesi Sosyal Bilimler Enstitüsü Elektronik Dergisi, National Scientific Refreed Journal, April 2021The Journal of International Scientific Researches, Other Indexed Journal, February 2021Uluslararası Halkla İlişkiler ve Reklam Çalışmaları Dergisi, National Scientific Refreed Journal, February 2021ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), Journal Indexed in ESCI, December 2020Karadeniz Teknik Üniversitesi Sosyal Bilimler Enstitüsü Sosyal Bilimler Dergisi, National Scientific Refreed Journal,December 2020İstanbul Ticaret Üniversitesi Girişimcilik Dergisi, National Scientific Refreed Journal, August 2020ISTANBUL BUSINESS RESEARCH, Journal Indexed in ESCI, August 2020Academic Review of Humanities and Social Sciences, Other Indexed Journal, June 2020Pamukkale Üniversitesi Sosyal Bilimler Enstitüsü Dergisi, National Scientific Refreed Journal, April 2020Dumlupınar Üniversitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, April 2020Connectist: Istanbul University Journal of Communication Sciences, Journal Indexed in ESCI, January 2020Istanbul Ticaret Üniversitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, June 2019



Journal of Economics and Management Sciences, Other Indexed Journal, May 2019Yıldız Social Science Review, National Scientific Refreed Journal, May 2019KURAM VE UYGULAMADA E?ITIM BILIMLERI / EDUCATIONAL SCIENCES: THEORY & PRACTICE, Journal Indexed in SSCI,June 2014
Scientific ConsultationsScientific Consultationsİstanbul Ticaret Odası, Scientific Consultancy, Istanbul Commerce University, İşletme Fakültesi, İşletme Bölümü, Turkey,2023 - Continues
MetricsMetricsPublication: 76
Congress and Symposium ActivitiesCongress and Symposium ActivitiesIWACT – 2023 7 TH INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH, Attendee, Skopje, Macedonia,2023EJSER 11th INTERNATIONAL SYMPOSIUM ON SOCIAL SCIENCES, Attendee, Lausanne, Switzerland, 20236. Uluslararası Avrasya Sosyal Bilimler Kongresi, Attendee, Muğla, Turkey, 2022ULUSLARARASI EGE BİLİMSEL ARAŞTIRMALAR SEMPOZYUMU, Attendee, İzmir, Turkey, 202112. Uluslararası Bilimsel Araştırmalar Kongresi (UBAK), Attendee, Ankara, Turkey, 20214. Uluslararası Sosyal Bilimler ve Eğitim Bilimleri Sempozyumu-USVES, Attendee, Ankara, Turkey, 202111. Uluslararası Bilimsel Araştırmalar Kongresi UBAK, Attendee, Ankara, Turkey, 2021EUROASIA SUMMIT Congress on Scientific Researches and Recent Trends, Attendee, Zambales, Philippines, 202113th ICoSReSSE International Conference of Strategic Research in Social Science and Education, Attendee, Antalya,Turkey, 202112th International Conference of Strategic Research on Scientific Studies and Education, Attendee, Antalya, Turkey, 20206. Uluslararası Bilimsel Araştırmalar Kongresi, Attendee, Şanlıurfa, Turkey, 2019ASEAD V. ULUSLARARASI SOSYAL BİLİMLER SEMPOZYUMU, Attendee, Antalya, Turkey, 20198th International Conference of Strategic Research on Scientific Studies and Education (ICoSReSSE), Attendee, Vienna,Austria, 20183. Örgütsel Davranış Kongresi, Attendee, Tokat, Turkey, 2015
Non Academic ExperienceNon Academic ExperienceChamber of Commerce, İstanbul Ticaret Odası, Gıda İhtisas Komitesi
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