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Education Information

Doctorate, Istanbul Commerce University, Sosyal Bilimler Enstitiisii, Isletme (Dr), Turkey 2014 - 2020
Doctorate, Marmara University, Sosyal Bilimler Enstitiisii, Pazarlama (Dr), Turkey 2014 - 2019

Postgraduate, Istanbul Commerce University, Sosyal Bilimler Enstitiisii, isletme (YI) (Tezli), Turkey 2012 - 2014
Undergraduate, Istanbul Commerce University, Fen-Edebiyat Fakiiltesi, istatistik B6liimii, Turkey 2007 - 2012

Dissertations

Doctorate, Ogrenen érgiit anlayisinin ve entelektiiel sermayenin, érgiitsel ustalik ve érgiitlerin girigimcilik ynelimi
tizerindeki etkisi: Hizmet ve liretim sektdrii ydnetici algilarinin karsilagtirmah analizi, Istanbul Commerce University,
Sosyal Bilimler Enstitiisii, isletme (Dr), 2020

Doctorate, Uluslararasi pazarlama karmasi stratejilerinin ve Porter'in Elmas modeli boyutlarinin ihracatgi firmalarin
performanslariyla iliskisinin belirlenmesine yonelik bir aragtirma, Marmara University, Sosyal Bilimler Enstitiisii,
Pazarlama (Dr), 2019

Postgraduate, Miisteri temelli marka denkligi unsurlarinin tiiketici satin alma niyeti iizerine etkisi: GSM sektoriinde bir
uygulama, Istanbul Commerce University, Sosyal Bilimler Enstitiisii, isletme (YI) (Tezli), 2014

Research Areas

Social Sciences and Humanities, Management, Marketing, Management and Organization

Academic Titles / Tasks

Associate Professor, Istanbul Commerce University, isletme Fakiiltesi, isletme Béliimii, 2024 - Continues
Assistant Professor, Istanbul Commerce University, isletme Fakiiltesi, isletme Béliimii, 2019 - 2024
Research Assistant, 2012 - 2019

Academic and Administrative Experience

Head of Department, Istanbul Commerce University, isletme Fakiiltesi, isletme Béliimii, 2023 - Continues



Courses

Doctorate

Brand Management Principles and Strategies, Doctorate, 2023 - 2024

Seminer, Doctorate, 2021 - 2022

Pazarlamada ileri Aragtirma, Doctorate, 2019 - 2020

Postgraduate

Pazarlama Arastirmasy, Postgraduate, 2021 - 2022, 2020 - 2021

Stratejik Pazarlama Yoénetimi, Postgraduate, 2021 - 2022, 2019 - 2020, 2018 - 2019
Marka Yonetimi, Postgraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019
Biitiinlesik Pazarlama iletisimi, Postgraduate, 2021 - 2022, 2018 - 2019

Pazarlama iletisimi, Postgraduate, 2020 - 2021, 2019 - 2020

Strategic Marketing Management, Postgraduate, 2019 - 2020

Undergraduate

Kiltiir ve Pazarlama, Undergraduate, 2021 - 2022, 2019 - 2020

Kiiresel Pazarlama, Undergraduate, 2021 - 2022, 2020 - 2021

Endiistriyel Pazarlama Yonetimi, Undergraduate, 2021 - 2022, 2020 - 2021

Marka Yonetimi, Undergraduate, 2021 - 2022, 2019 - 2020

Pazarlama Yonetimi, Undergraduate, 2019 - 2020

Tiiketici Davraniglari, Undergraduate, 2018 - 2019

Pazarlama Arastirmalari, Undergraduate, 2018 - 2019

Supervised Theses

Saglam M., Hizmet Pazarlamasi Agisindan Hizmet Kalitesinin Tiiketici Davranissal Niyetlerine Etkisinin incelenmesi:Optik
Magazalar Uzerine Bir Arastirma, Postgraduate, S.BIRADLI(Student), 2024

Saglam M., iran' da Tiirk giyim iiriinlerinin satig1 ve iranli miisterilerin giyim endiistrisine ve Tiirk markalarma yénelik
tutumun degerlendirilmesi, Postgraduate, N.NOROUZI(Student), 2024

Saglam M, Stratejik yonetim ¢aligmalarinin algilanan isletme performansina etkisinde isletme ¢evikliginin araci rolii: e-
ticaret sektoriinde bir arastirma, Doctorate, M.KOSE(Student), 2024

Saglam M., Uriin Yerlestirme Uzerine Yapilmis Galismalarin Bibliyometrik Analiz ile Degerlendirilmesi, Postgraduate,
R.SERBEST(Student), 2024

Saglam M., COVID-19 pandemisinin hedonik faydaci tiiketim ile plansiz satin almaya etkileri, Postgraduate,
A.BATUR(Student), 2024

Saglam M, Startuplarda Girisimsel Pazarlama Stratejileri Gelistirilmesinde Pazarlama Zekasinin Rolii, Postgraduate,
G.KARATAS(Student), 2024

Saglam M., Optik magazalarda sunulan hizmet kalitesinin miisteri sadakatine etkisinin incelenmesi, Postgraduate,
L.SENTURK(Student), 2024

Saglam M., Nepotizmin 6rgiitsel sessizlik lizerindeki etkisinde 6rgiitsel adaletin araci rolii: Havacilik bakim onarim
orgiitleri lizerine bir ¢alisma, Doctorate, 0.BALCI(Student), 2024

Saglam M,, Dijital pazarlamada yapay zeka kullaniminin degerlendirilmesi, Postgraduate, EBARULAY(Student), 2024
MEHMET S,, Siirdiiriilebilir tiikketimin bagarilmasida goniillii sade yasam tarzi yaklagiminin etkisinin incelenmesi iizerine
bir aragtirma, Postgraduate, S.NACAR(Student), 2023

A.DEMIR(Student), 2023

Saglam M,, Siirdiiriilebilir pazarlama ve siirdiiriilebilir iirtinlere yonelik tiiketici tutumlarinin demografik 6zelliklere gore
farkhhginin incelenmesi, Postgraduate, S.SULTAN(Student), 2023

Saglam M, Sosyal medya reklamlarinda yer alan fomo igeriklerinin tiiketici davranigsal niyetlerine etkisi, Postgraduate,
S.YAHSIELi(Student), 2023

Saglam M., Orgiitsel 6zdeslesmenin olusumunda farkhliklarin yénetimi ve érgiit kiiltiiriiniin roliiniin arastirilmasi,



Postgraduate, Z.SIFA(Student), 2023

Saglam M., Katilim bankasi is gorenlerinin i¢ miisteri agisindan marka denkligi algilarmin 6l¢iimii: Kuveyt Tiirk katilm
bankasi 6rnegi, Postgraduate, E.HILMi(Student), 2023

Saglam M,, Uluslararasi pazarlamada ulus markalagsmasimin ve Turquality destek programinin iilke rekabetgiligine etkisi,
Postgraduate, T.KILICLI(Student), 2023

MEHMET S, Siirdiirtilebilir tiiketim, ¢evresel farkindalik ve yasam tarzi iligkisi: Covid-19 kaynakh kiiresel kriz d6nemine
yonelik bir arastirma, Doctorate, S.GUNDOGDU(Student), 2023

Saglam M., Pazarlama denetimi: X denetim sirketi 6rnegi iizerinden bir degerlendirme, Postgraduate, B.UNAL(Student),
2023

MEHMET S., Enneagram kisilik tiplerinin ve egitim gelistirme faaliyetlerinin optik magazalarda ¢alisan optisyenin satis
performansina etkisi, Postgraduate, F. KARTAL(Student), 2022

MEHMET S., Fenomen pazarlamanin tiiketici davranisi lizerine etkisi, Postgraduate, D.YAVUZ(Student), 2022

MEHMET S., Reklamda iinlii kullaniminin tiiketici davranigsal niyetlerine etkisinde marka agki ve marka itibarinin seri
aracilik etkisi, Postgraduate, EABLAK(Student), 2022

MEHMET S,, Siirdiiriilebilir rekabet avantaji kazanilmasinda inovasyon, pazarlama stratejiler: ve dijitallesme arasindaki
iliskinin incelenmesi, Postgraduate, M.BURAK(Student), 2022

MEHMET S., An examination of the effect of social media marketing on customer-based brand equity: a study in Morocco,
Postgraduate, M.YASSIR(Student), 2022

MEHMET S., Orgiitlerde karanlik liderligin ve duygusal emegin, tiilkenmislik sendromu ve dgrenilmis caresizlik iizerine
etkisinin incelenmesi, Postgraduate, KNUR(Student), 2022

MEHMET S., Birebir pazarlama ve deneyimsel pazarlama ¢abalarmin tiiketici davraniglarina etkisi : deri iiriin kullanicilar:
iizerine bir arastirma, Postgraduate, LKOROGLU(Student), 2022

MEHMET S., Cevresel duyarliigin, yesil satin alma ve marka savunuculuguna etkisi : yesil satin almanin araci, demografik
degiskenlerin diizenleyici roliiniin incelenmesi, Postgraduate, B.RESUL(Student), 2022

MEHMET S., Referans pazarlama ve marka itibari ile endiistriyel miisteri davraniglar iligkisinin incelenmesi,
Postgraduate, S.ESIN(Student), 2022

MEHMET S., Examining the effects of social media influencers characteristics on brand equity and purchase intention,
Postgraduate, K.ES(Student), 2022

MEHMET S., isletmelerin girisimcilik yénelimiyle ihracat yénelimi arasindaki iliskinin degerlendirilmesi : kuyumculuk
sektdrii iizerine bir aragtirma, Postgraduate, M.FATIH(Student), 2022

MEHMET S,, Siyasal pazarlamada tutundurma faaliyetlerinin, sosyal medyanin ve referans gruplarin Z kusag1 secmen
davranis iizerindeki etkileri, Postgraduate, U.ARSLAN(Student), 2022

MEHMET S., Covid-19 pandemi dénemi ve sonrasinda tiiketicilerin e-ticaret egilimleri iizerine bir aragtirma: istanbul
ornegi, Postgraduate, G.SARPKAYA(Student), 2022

MEHMET S., Evaluation of the competitiveness of Sub-Saharan countries with porter's diamond model and investigation
of the impact of Chinese investments on global competitiveveness, Postgraduate, H.ALIO(Student), 2022

MEHMET S., Hareketli ve 151kl1 agik hava reklam iinitelerinin, marka farkindaligi, marka tercihi ve satin alma niyetine etkisi
iizerine bir aragtirma, Postgraduate, F.EMiR(Student), 2022

MEHMET S., Celebritylerin adini tasiyan markalarda marka yonetim siireci ve Eda Tagpmar markasi 6rnegi, Postgraduate,
ABASELLI(Student), 2021

MEHMET S., An investigation about the role of customer relationship marketing in customer acquisition and customer
retention, Postgraduate, S.EL(Student), 2021

MEHMET S., Miisterilerin ¢evrimici aligveris sitelerinde e giiven e-memnuniyet ve e-marka sadakat diizeylerinin tiiketici
davranis niyetlerine etkisi bir aragtirma, Postgraduate, M.JARRAR(Student), 2021

MEHMET S., Hirose yontemi ile marka degerinin belirlenmesi ve marka degeri ile sirket degeri arasindaki iligkinin
incelenmesi: Argelik - Vestel ve Ford Otosan - Tofas karsilastirmas, Postgraduate, G.CAN(Student), 2021

SAGLAM M,, Covid-19 pandemi siirecinde ve endiistri 4.0 cercevesinde tedarik zinciri uygulamalarmn degerlendirilmesi:
lojistik sektoriinde bir uygulama, Postgraduate, A.Pilikoglu(Student), 2021

MEHMET S., Covid-19 algilanan stresinin ve tehdidinin, calisanlarin is yasam dengesi ve motivasyonu {izerindeki etkisi,
Postgraduate, B.YILMAZ(Student), 2021

MEHMET S., COVID 19 pandemi siirecinde ve Endiistri 4.0 ¢ercevesinde tedarik zinciri uygulamalarmin



degerlendirilmesi: Lojistik sektoriinde bir uygulama, Postgraduate, A.PiLIKOGLU(Student), 2021

MEHMET S., The impact of digital media marketing on consumer behavior intention : The moderating role of brand trust,
Postgraduate, AAENEHASSE(Student), 2020

MEHMET S., Impact of customer relationship management on customer satisfaction of commercial banks of Mogadishu
Somalia, Postgraduate, M.ABDIRIZAK(Student), 2020

Jury Memberships

Doctorate, Doctorate, Istanbul Ticaret Universitesi, September, 2024

Doctorate, Doctorate, Istanbul Ticaret Universitesi, September, 2024

Doctorate, Doctorate, istanbul Ticaret Universitesi, September, 2024

Doctorate, Doctorate, Istanbul Ticaret Universitesi, August, 2024

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, June, 2024

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, June, 2024

Doctorate, Doctorate, Istanbul Ticaret Universitesi, June, 2024

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
June, 2024

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
June, 2024

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Gedik Universitesi, May,
2024

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
May, 2024

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
February, 2024

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, January, 2024

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
January, 2024

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, January, 2024

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
December, 2023

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, June, 2023

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, June, 2023

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, June, 2023

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
June, 2023

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, June, 2023

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, June, 2023

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, February, 2023

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
January, 2023

Post Graduate, Post Graduate, istanbul Ticaret Universitesi, July, 2022

Doctorate, Doctorate, Istanbul Ticaret Universitesi, July, 2022

Post Graduate, Post Graduate, [stanbul Ticaret Universitesi, June, 2022

Doctorate, Doctorate, Istanbul Ticaret Universitesi, June, 2022

Post Graduate, Post Graduate, Istanbul Gedik Universitesi, June, 2022

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
June, 2022

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
June, 2022



Post Graduate, Post Graduate, istanbul Ticaret Universitesi, February, 2022

Post Graduate, Post Graduate, istanbul Ticaret Universitesi, February, 2022

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, July, 2021

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, February, 2021

Post Graduate, Post Graduate, istanbul Ticaret Universitesi, January, 2021

Post Graduate, Post Graduate, istanbul Ticaret Universitesi, January, 2021

Taught Courses And Trainings

Saglam M, Strategic Marketing Management for Retail Market Chains , 2023 - 2023

Articles Published in Other Journals

L

IL

1L

Iv.

VL

VIL

VIIL

IX.

Orgiitsel Ozdeslesmenin Olusumunda Farkhliklarin Yénetimi ve Orgiit Kiiltiriiniin Roli

Saglam M., Yaratilmis Z. S.

Alanya Akademik Bakis, vol.8, no.2, pp.656-670, 2024 (Peer-Reviewed Journal)

Examination of the Effect of Consumer Comments on E-Commerce Sites on Continuance Intention to
Online Shopping within the Scope of Social Exchange Theory

Habiboglu 0, Celik Z., Saglam M.

INTERNATIONAL JOURNAL OF ELECTRONIC BUSINESS, vol.20, no.1, pp.1-20, 2024 (Scopus)

COMPARATIVE ANALYSIS OF BIBLIOMETRIC DATA SOURCES OF EMPIRICAL STUDIES IN THE
CONTEXT OF TRADITIONAL, DIGITAL AND PHYGITAL MARKETING

Celik Z., Ozdemir 0., Saglam M., Uslu A.

Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, vol.45, no.2, pp.180-212, 2023 (Peer-Reviewed Journal)
Covid 19 Pandemisinin Yasam Tarzindaki Degisim, Cevresel Farkindalik ve Siirdiiriilebilir Tiiketim
Uzerine Etkileri

Giindogdu S., Saglam M.

The Journal of International Scientific Researches, vol.8, no.2, pp.183-203, 2023 (Peer-Reviewed Journal)
EXAMINING THE MODERATOR EFFECT OF BRAND TRUST AND ATTITUDE ON THE EFFECT OF ONLINE
BRAND EXPERIENCE ON PURCHASE INTENTION

Saglam M.

NiSANTASI UNIVERSITESI SOSYAL BiLIMLER DERGISI, vol.11, no.1, pp.17-36, 2023 (Peer-Reviewed Journal)
INVESTIGATION OF THE EFFECT OF BUYERS' RELATIONSHIPS WITH EACH OTHER ON THEIR
OPINIONS ON THE BENEFITS OF SMARTPHONES BY UCINET SOCIAL NETWORK ANALYSIS

Celik Z., Saglam M., Uslu A.

Journal of research in business (online), vol.8, no.1, 2023 (Peer-Reviewed Journal)

Bibliometric Analysis of Empirical Studies on Consumer Behavior in the Context of Seven Economic
Theories

Saglam M, Celik Z., Yigenoglu K.

Journal of Management, Marketing and Logistics, vol.10, no.1, pp.31-52, 2023 (Peer-Reviewed Journal)
Investigation of the Effects of Influencer Characteristics on Repurchase Intention, Wom and
Willingness to Pay More

Yavuz D., Saglam M.

Siileyman Demirel Universitesi Vizyoner Dergisi, vol.14, n0.37, pp.296-313, 2023 (Peer-Reviewed Journal)
COVID-19 PANDEMI DONEMI VE SONRASINDATUKETICILERIN E-TICARET EGILIMLERI UZERINE
BIRARASTIRMA

SARPKAYA G., SAGLAM M.

istanbul Ticaret Universitesi Girigimcilik Dergisi, vol.6, no.12, pp.40-60, 2022 (Peer-Reviewed Journal)
INVESTIGATING THE IMPACTS OF CHINESE INVESTMENTS ON THE GLOBAL COMPETITIVENESS OF



XL

XIL

XIIL.

XIV.

XV.

XVIL

XVIIL

XIX.

XXIIL

SUB-SAHARAN COUNTRIES

Alo 1. H,, Saglam M.

Journal of International Trade, Logistics and Law, vol.8, no.2, pp.78-90, 2022 (Peer-Reviewed Journal)

The Serial Mediation Effect of Brand Love and Brand Reputation on The Effect of Celebrity
Endorsements in Advertising on Consumer Behavioral Intention

Ablak E,, Saglam M.

Giimiishane Universitesi Sosyal Bilimler Dergisi, vol.13, no.3, pp.1143-1160, 2022 (Peer-Reviewed Journal)

An Investigation of Mediator Roles and the Effects of Learning Organization Approach and
Intellectual Capital on Organizational Ambidexterity and Organizations’ Entrepreneurial Orientation:
A Comparison of the Service and Production Sectors

SAGLAM M, IYIGUN N.

Istanbul business research, vol.51, no.1, pp.1-23, 2022 (Peer-Reviewed Journal)

KEY THEMES IN BRAND REPUTATION RESEARCH: A BIBLIOMETRIC ANALYSIS WITH VOSVIEWER
SOFTWARE

SAGLAM M.

Research Journal of Business and Management, vol.9, no.1, pp.1-12, 2022 (Peer-Reviewed Journal)
Isletmelerin girisimcilik yénelimiyle ihracat yonelimi arasindaki iliskinin degerlendirilmesi:
Kuyumculuk sektorii iizerine bir arastirma

SAGLAM M., SARI M. F.

Kesit Akademi Dergisi, vol.8, n0.30, pp.543-569, 2022 (Peer-Reviewed Journal)

Examining the Relationship Between Reference Marketing, Brand Reputation and Industrial
Customer Behaviors: The Mediating Role of Brand Reputation

TAY S. E.N,, SAGLAM M.

International Journal of Business Marketing and Management (IJBMM), vol.7, no.1, pp.46-64, 2022 (Peer-Reviewed
Journal)

The Effects of Promotion Activities, Social Media and Reference Groups on Generation Z Voter
Behavior in Political Marketing

ARSLAN U, SAGLAM M.

Giimiishane Universitesi Sosyal Bilimler Dergisi, vol.13, no.1, pp.450-474, 2022 (Peer-Reviewed Journal)

AN EXAMINATION OF THE EFFECT OF SOCIAL MEDIA MARKETING ON CUSTOMER BASED BRAND
EQUITY: A STUDY IN MOROCCO

SAGLAM M., CHAKNAN M.Y.

Eurasian Journal of Researches in Social and Economics, vol.9, no.1, pp.94-115, 2022 (Peer-Reviewed Journal)
The Effects of E-Satisfaction, E-Brand Loyalty and E-Trust Levels on Consumer Behavioral
Intentions: A Study on Online Shoppers in Turkey

SAGLAM M., JARRAR M.

Journal of International Trade, Logistics and Law, vol.7, no.2, 2021 (Peer-Reviewed Journal)

Examining The Effects Of Social Media Influencers’ Characteristics On Brand Equity And Purchase
Intention

ES-SAFI K, SAGLAM M.

International Journal of Education &amp; Social Sciences (IJESS), vol.2, no.12, pp.339-356, 2021 (Peer-Reviewed
Journal)

Siirdiiriilebilir rekabet avantaji1 kazanilmasinda inovasyon, pazarlama stratejileri ve dijitallesme
arasindaki iligkinin incelenmesi

SAGLAM M., INAN M. B.

Business, Economics and Management Research Journal, vol.4, no.2, pp.118-137, 2021 (Peer-Reviewed Journal)
THE IMPACT OF HOFSTEDE’S CULTURAL DIMENSIONS ON CONSUMER BEHAVIOUR INTENTIONS
SAGLAM M., ABDULLAHI M. D.

International Journal of Commerce and Finance, vol.7, no.2, pp.140-164, 2021 (Peer-Reviewed Journal)
REKLAMLARDA iKNA MODELLERININ DEGERLENDIRILMES] VE SEKTOREL UYGULAMA ORNEKLERI
GUNDOGDU S., SAGLAM M.



XXIIIL.

XXIV.

XXV.

XXVL

XXVIL

XXVIIL

XXIX.

XXXI.

XXXIL

XXXIIL

XXXIV.

XXXV.

HIRE. JOURNAL OF PUBLIC RELATIONS AND ADVERTISING STUDIES, vol.4, no.2, pp.123-153, 2021 (Peer-
Reviewed Journal)

Hirose Yontemi ile Marka Degerinin Belirlenmesi ve Marka Degeri ile Sirket Degeri Arasindaki
iliskinin incelenmesi: ArgelikVestel ve Ford Otosan-Tofas Karsilastirmasi

CAN G, SAGLAM M.

Journal of Current Researches on Business and Economics, vol.11, no.1, pp.109-128, 2021 (Peer-Reviewed
Journal)

ACHIEVING DIGITAL TRANSFORMATION AS THE VISION OF THE FUTURE IN BUSINESSES AND
TURKISH ADAPTATION OF DIGITAL TRANSFORMATION SCALE

SAGLAM M.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.20, no.40, pp.395-420, 2021 (Peer-Reviewed Journal)
The Effect of Customer Relationship Marketing in Customer Retention and Customer Acquisition
SAGLAM M, El Montaser S.

International Journal of Commerce and Finance, vol.7, no.1, pp.191-201, 2021 (Peer-Reviewed Journal)
Effect of COVID-19 Perceived Stress and Threat on Employee Work Life Balance and Motivation
YILMAZ B., SAGLAM M.

Akademik Arastirmalar ve Calismalar Dergisi, vol.13, no.25, pp.518-538, 2021 (Peer-Reviewed Journal)
Covid-19 Pandemi Siirecinde Tiiketici Davranislari ve E-Ticaretteki Degisimler

HACIALIOGLU A. B, SAGLAM M.

Medya ve Kiiltiirel Calismalar Dergisi, vol.3, no.1, pp.16-29, 2021 (Peer-Reviewed Journal)

The Effect of Perceived Severity, Perceived Threat and Self-Isolation Intention on Impulsive Buying
in Covid 19 Period: A Serial Mediation Model Analysis

SAGLAM M., TAVMAN E. B.

Isletme Arastirmalar1 Dergisi, vol.13, no.3, pp.2256-2271, 2021 (Peer-Reviewed Journal)

The moderator role of perceived susceptibility and severity in relationship perceived threat, anxiety,
and impulsive buying in COVID-19 period

SAGLAM M., TAVMAN E. B.

Business and Management Studies: An International Journal, vol.9, no.2, pp.673-693, 2021 (Peer-Reviewed
Journal)

PORTER ELMAS MODELI BOYUTLARININ VE DiJiTAL DONUSUMUN ULUSLARARASI PAZARLAMA
KARMASI STRATEJILERINE ETKIiSi

SAGLAM M.

Academic Review of Humanities and Social Sciences, vol.3, no.2, pp.315-349, 2020 (Peer-Reviewed Journal)
Celebritylerin Adin1 Tasiyan Markalarda Marka Yénetim Siireci ve Eda Tagpinar Markas1 Ornegi
Bagselli A, SAGLAM M.

Journal of Current Researches on Business and Economics, vol.10, no.2, pp.187-202, 2020 (Peer-Reviewed
Journal)

Covid 19 Pandemi Siirecinde ve Endiistri 4.0 Cercevesinde Tedarik Zinciri Uygulamalarinin
Degerlendirilmesi: Lojistik Sektoriinde Bir Uygulama

Pilikoglu A., SAGLAM M.

Journal of Current Researches on Social Sciences, vol.10, no.4, pp.853-866, 2020 (Peer-Reviewed Journal)
ORGUTSEL USTALIGIN GIRiSIMCILIK YONELIMi UZERINDEKI ETKiSi: HIZMET VE URETIM SEKTORU
KARSILASTIRMASI

SAGLAM M.

INTERNATIONAL JOURNAL OF ECONOMICS, BUSINESS AND POLITICS, vol.4, no.2, pp.421-440, 2020 (Peer-
Reviewed Journal)

The Impact of Digital Media Advertising on Consumer Behavior Intention: The Moderating Role of
Brand Trust

Enehasse A, SAGLAM M.

Journal of Marketing and Consumer Research, no.68, pp.22-32, 2020 (Peer-Reviewed Journal)

AVM ATMOSFERI UNSURLARININ ALISVERiS DEGERI VE TUKETICILERIN ALISVERI$ DAVRANIS



BICIMLERi UZERINDEKi ETKiSi: ALISVERIS DEGERININ ARACI ROLUNUN INCELENMESI
SAGLAM M.
Akademik Arastirmalar ve Calismalar Dergisi, vol.12, no.22, pp.298-321, 2020 (Peer-Reviewed Journal)
XXXVI. The Impact of CRM on Customer Satisfaction of Commercial Banks in Mogadishu Somalia
Abdi M. A, SAGLAM M.
International Journal of Innovative Research and Advanced Studies, vol.7, no.4, pp.240-246, 2020 (Peer-Reviewed
Journal)
XXXVIL. FIRMA VE YONETiCi OZELLIKLERINE GORE IHRACAT PERFORMANS DUZEYLERININ iNCELENMESI:
ISTANBUL ILi IHRACATGI FIRMALAR UZERINE BiR ARASTIRMA
SAGLAM M.
YILDIZ SOCIAL SCIENCE REVIEW, vol.5, no.1, pp.85-102, 2019 (Peer-Reviewed Journal)
XXXVII. THE EFFECT OF INTERNATIONAL MARKETING MIX STRATEGIES ON EXPORT PERFORMANCE:
COMPARISON OF INTERSECTORAL
SAGLAM M., PIRTINI S.
Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.18, no.35, pp.433-459, 2019 (Peer-Reviewed Journal)
XXXIX. Investigating the Mediator Role of Brand Experience in the Effect of Attitude About Product
Placement on Brand Awareness: The Case of Fi Series
SAGLAM M, AVCI .
Connectist: Istanbul University Journal of Communication Sciences (Online), vol.0, no.57, pp.125-154, 2019 (Peer-
Reviewed Journal)
XL. The Mediating Role of Organizational Identification on the Relationship between Job Satisfaction and
Organizational Citizenship Behavior: A Research in the Finance Industry
Arikoglu E., iYIGUN N. 0., SAGLAM M.
International Journal of Commerce and Finance, vol.5, no.1, pp.92-101, 2019 (Peer-Reviewed Journal)
XLI. The Research on the Voice and Silence Behaviours of Iranian and Turkish Employees According to
Their Demographic Characteristics
ULGEN B., SAGLAM M., BAZARGANI S. M.
Ege Akademik Bakis, vol.19, no.2, pp.205-220, 2019 (Peer-Reviewed Journal)

XLIIl. Effects of the Students’ Personality Traits on Their Career Anchors by Their Career Trends: A
Research on Students in Business Administration
YAVUZ N., SAGLAM M., ULGEN B.

Balikesir Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.21, no.40, pp.457-496, 2018 (Peer-Reviewed Journal)

XLIII. The Mediation Role of Work Life Balance on the Relationship Between Workaholism and Turnover
Intention
YAVUZ N., SAGLAM M.
isletme Arastirmalar1 Dergisi, vol.10, no.4, pp.922-952, 2018 (Peer-Reviewed Journal)

XLIV. A RESEARCH INTO THE RELATIONSHIP BETWEEN TYPE A PERSONALITY AND EMOTIONAL
INTELLIGENCE IN LEADERSHIP DEVELOPMENT
INCEBACAK G., SAGLAM M.

International Journal of Commerce and Finance, vol.3, no.1, pp.59-70, 2017 (Peer-Reviewed Journal)

XLV. Marka Giiveni ve Marka Baghihiginin Satin Alma Niyeti Uzerine Etkisi: Akilh Telefon Pazarinda Bir
Arastirma
CECEN SAGLAM B., SAGLAM M.

International Journal of Research in Businessand Social Science, vol.5, no.5, pp.34-43, 2016 (Peer-Reviewed
Journal)

XLVI. A COMPREHENSIVE ANALYSIS OF INTER-RELATIONSHIPS AMONG OVERALL SERVICE QUALITY,
TRUST, SATISFACTION AND LEARNER’S LOYALTY WITHIN THE SUPPORTIVE VOCATIONAL
EDUCATION AND TRAINING
YILDIRIM F., CENGEL 0., DEMIRLI C,, BiCER A. A., SAGLAM M.

International Journal of Commerce and Finance, vol.2, no.1, pp.103-111, 2016 (Peer-Reviewed Journal)

XLVI. MANAGERS’ PERSONALITY TRAITS OVER MANAGEMENT STYLES AND DECISION-MAKING STYLES



XLVIIL

ULGEN B, SAGLAM M., TUGSAL T.

International Journal of Commerce and Finance, vol.2, no.1, pp.125-136, 2016 (Peer-Reviewed Journal)

ORGUT KULTURUNUN ORGUTE BAGLILIK UZERINDEKI ETKiSi: BIR PERAKENDE iSLETMESi
CALISANLARI UZERINDE ARASTIRMA

TAMER I, iYiGON N. 0., SAGLAM M.

KAFKAS UNIVERSITESI IKTISADI ve IDARI BILIMLER FAKULTESI DERGISI, vol.5, no.8, pp.187-202, 2014 (Peer-
Reviewed Journal)

Books

IL

IIL

V.

VL

VIL

VIIL

IX.

XL

Siirdiirilebilir Tiketime Yonelik Tiiketici Tutumlari: Demografik Ozellikler A¢isindan Bir inceleme
Mutlu S. S., Saglam M.

in: SOSYAL BIiLIMLERDE SURDURULEBILIRLIK CALISMALARI, Dog. Dr. Yunus OZCAN, Editor, Hiper Yayn, Istanbul,
pp.203-224, 2024

Pazarlama Denetimi

SAGLAM M.

in: Pazarlamada Giincel Yaklagimlar 2, Yildiz Salih, Editor, Gazi Kitabevi, istanbul, pp.175-196, 2023
Sirdiriilebilir iklim Degisikligi Yonetimi ve Yeni Tiiketici Davranis1 Dinamikleri

Saglam M.

in: Teorik ve Uygulamalh SURDURULEBILIRLIK CALISMALARI Pazarlama ve Uretim Yénetimi, KOCAK Ahmet, Editor,
Nobel Yaymncilik, istanbul, pp.158-170, 2023

YENI DONEM PAZARLAMA ILETiSIMi YAKLASIMLARI

Saglam M. (Editor)

Kriter Yaymnevi, istanbul, 2021

Dijitallesen Diinyada Pazarlama

Saglam M. (Editor)

Nobel Yayinevi, Ankara, 2021

TURIZM SEKTORUNDE SEHIR PAZARLAMASI

SAGLAM M.

in: TURIZM SEKTORUNDE PAZARLAMA PARADIGMALARI, Ozdemir Osman, Editor, Gazi Kitabevi, Istanbul, pp.41-
75,2021

Dijital ve Mobil Pazarlama Baglaminda izinli Pazarlamay: Yeniden Diisiinmek

SAGLAM M.

in: ISLETME BILIMINDE KURAMSAL VE PRATIK PAZARLAMA KONULARI, KARABULUT $AHIN, Editor, Gazi
Kitabevi, Istanbul, pp.171-198, 2021

IHRACAT PERFORMANSI (Uluslararasi Pazarlama Stratejileri, Rekabet ve Dijital Déniisiim Yénli Bir
Yaklasim)

SAGLAM M.

Beta Yayincilik, istanbul, 2019

Bilgi Caginda Degisen Tiiketici Davranislar1 ve Pazarlama fletisimi Yonetimi

Saglam M.

in: Bir Deger Araci Olarak Bilgi-Disiplinler Arasi Giincel Yaklasimlar, Yunus Ozcan,Gencay Karakaya, Editor, Nobel
Yaymevi, Ankara, pp.153-170, 2019

Isgoren Sessizligi ve Sesliligi

SAGLAM M.

in: Orgiit Yonetiminde Duygular, BELIZ ULGEN, Editor, Nobel Akademik Yayncilik, pp.121-140, 2016

Marka Denkligi Unsurlarinin Tiiketici Satin Alma Niyetine Etkisi

SAGLAM M.

Tiirkiye Alim Kitaplar1 OmniScriptum GmbH Co.KG, 2015



Papers Published in Refereed Scientific Meetings

L

IL

11

Iv.

VL

VIL

VIIL

IX.

XL

XIL

XIIL

Exploring the relationship between climate change and consumer behaviour: A bibliometric analysis
and visual mapping using VOSviewer

Saglam M.

17th Eurasian Conference on Language and Social Sciences, Girne, Cyprus (Kktc), 30 - 31 July 2024, pp.129-139
Review of Studies on Chatbots in Marketing Field: Insights from Bibliometric Analysis with
VOSviewer

Saglam M.

17th Eurasian Conference on Language and Social Sciences, Girne, Cyprus (Kktc), 30 - 31 July 2024, pp.191-201
WHY DO CONSUMERS COMPLAIN? A BIBLIOMETRIC REVIEW ON COMPLAINING BEHAVIOR

Saglam M.

1INTERNATIONAL USKUDAR SCIENTIFIC RESEARCH AND INNOVATION CONGRESS, istanbul, Turkey, 19 - 20 July
2024, pp.885-895

LUXURY BRANDS, MARKETING ETHICS AND CONSUMER ETHICS: A BIBLIOMETRIC ANALYSIS

Saglam M.

1.INTERNATIONAL USKUDAR SCIENTIFIC RESEARCH AND INNOVATION CONGRESS, istanbul, Turkey, 19 - 20 July
2024, pp.872-884

Cittaslow Movement on Tourism Marketing: A Bibliometric Analysis of Studies on WoS Database
SAGLAM M.

IWACT - 2023 7 TH INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH, USKUP, Macedonia, 08 June
2023

DETERMINANTS OF CONTINUANCE AND PURCHASE INTENTIONS FOR E-GROCERY MOBILE
APPLICATIONS: AN APPROACH BASED ON TAM AND EXPECTATION CONFIRMATION MODEL

SAGLAM M.

EJSER 11th INTERNATIONAL SYMPOSIUM ON SOCIAL SCIENCES, Lausanne, Switzerland, 20 May 2023

ONLINE MARKA DENEYIMININ SATIN ALMA NiYETI UZERINDEKi ETKiISINDE MARKA GUVENIi VE
MARKA TUTUMUNUN DUZENLEYicCi ETKisi

SAGLAM M.

6. Uluslararasi Avrasya Sosyal Bilimler Kongresi, BODRUM, Turkey, 13 May 2022, pp.264-265

BIREBIiR PAZARLAMA VE DENEYIMSEL PAZARLAMA CABALARININ TUKETiCi DAVRANISLARINA
ETKIiSi: DERI URUN KULLANICILARI UZERINE BiR ARASTIRMA

KOROGLU I, SAGLAM M.

ULUSLARARASI EGE BIiLIMSEL ARASTIRMALAR SEMPOZYUMU, Turkey, 25 - 26 December 2021, pp.61-63
Cevresel Duyarliligin, Yegil Satin Alma ve Marka Savunuculuguna Etkisi

EROL B. R, SAGLAM M.

12. Uluslararasi Bilimsel Arastirmalar Kongresi (UBAK), Ankara, Turkey, 17 - 18 December 2021, pp.88
TUKETICILERIN REKLAMDAKI FiYAT BILGiSINE KARSI SUPHECILiGININ OZEL GUN iNDiRiMLERI
KAPSAMINDA INCELENMESI

SAGLAM M.

11. Uluslararasi Bilimsel Arastirmalar Kongresi UBAK, Ankara, Turkey, 20 - 21 August 2021, pp.138-148

Futbol Takimi Sponsor Markalarinin, Taraftarlarin Marka Tercihi ve Marka Degistirme Davraniglari
Uzerindeki Etkisi: Tiirkiye'deki 4 Biiyiik Futbol Takim1 Uzerine Nitel Bir Arastirma

SAGLAM M.

Uluslararasi Sosyal Bilimler ve Egitim Bilimleri Sempozyumu-USVES, 4 - 05 September 2021

COVID-19 ALGILANAN STRES VE TEHDIDININ, CALISANLARIN i$ YASAM DENGESI VE MOTIVASYONU
UZERINDEKI ETKIiSi

YILMAZ B., SAGLAM M.

EUROASIA SUMMIT Congress on Scientific Researches and Recent Trends-8, Zambales, Philippines, 2 - 04 August
2021

HIiROSE YONTEMI ILE MARKA DEGERININ BELIRLENMESI VE MARKA DEGERI ILE $iRKET DEGERI



XIV.

XV.

XVL

XVIL

XVIIL

XIX.

ARASINDAKI ILISKININ INCELENMESI: ARGCELIiK -VESTEL VE FORD OTOSAN -TOFAS
KARSILASTIRMASI

Can G., SAGLAM M.

13th ICoSReSSE International Conference of Strategic Research in Social Science and Education, Antalya, Turkey,
26 - 29 May 2021, pp.97-98

AN INVESTIGATION THE ROLE OF CUSTOMER RELATIONSHIP MARKETING IN CUSTOMER
ACQUISITION AND CUSTOMER RETENTION

EL MONTASER S., SAGLAM M.

12th International Conference of Strategic Research on Scientific Studies and Education, 10 - 13 December 2020,
pp.93

COVID 19 PANDEMI SURECINDE VE ENDUSTRI 4.0 CERCEVESINDE TEDARIK ZINCIRI
UYGULAMALARININ DEGERLENDIRILMESIi: LOJiSTiK SEKTORUNDE BiR UYGULAMA

PILIKOGLU A, SAGLAM M.

12th International Conference of Strategic Research on Scientific Studies and Education, 10 - 13 December 2020
Celebritylerin Adin1 Tasiyan Markalarda Marka Yonetim Siireci Ve Eda Tagpinar Markasi Ornegi
BASELLI A, SAGLAM M.

12th International Conference of Strategic Research on Scientific Studies and Education, 10 - 13 December 2020
THE EFFECT OF SHOPPING MALL ATMOSPHERE ELEMENTS ON SHOPPING VALUE AND SHOPPING
BEHAVIOR PATTERNS OF CONSUMERS: INVESTIGATION OF THE MEDIATOR ROLE OF SHOPPING
VALUE

Saglam M.

AVM ATMOSFERI UNSURLARININ ALISVERIS DEGERI VE TUKETICILERIN ALISVERiS DAVRANIS BiCIMLERI
UZERINDEKI ETKISI: ALISVERIS DEGERININ ARACI ROLUNUN INCELENMESI, 01 November 2020, vol.12, pp.298-
321

OGRENEN ORGUT ANLAYISININ ORGUTSEL USTALIK UZERINDEKI ETKiSINDE ENTELEKTUEL
SERMAYENIN ARACI ROLU: HIZMET VE URETIiM SEKTORU KARSILASTIRMASI

SAGLAM M, IYIGUN N. 0.

6. Uluslararasi Bilimsel Aragtirmalar Kongresi, 1 - 03 November 2019

SOSYAL MEDYA REKLAM DEGERiINiN REKLAMLARA YONELIK TUTUM VE FIRMA SAYFASINA
KATILMA NIYETINE ETKiSi: FACEBOOK ORNEGI

SAGLAM M.

8th International Conference of Strategic Research on Scientific Studies and Education (ICoSReSSE) 2018, VIYANA,
Austria, 11 - 13 May 2018

YONETICILERIN ETIK LIDERLIK DAVRANISLARININ CALISANLARIN IS TATMIiNI, ORGUTSEL GUVEN
VE I$STEN AYRILMA NIYETI UZERINDEKI ETKiSi: KAMU SEKTORUNDE BiR ARASTIRMA

IYiGUN N. 0., SAGLAM M., GUMUS A.

3. Orgiitsel Davranis Kongresi, Tokat, Turkey, 6 - 07 November 2015

Other Publications

L

TEKSTIL SEKTORUNUN GELECEGI: MEVCUT DURUM DEGERLENDIRMESI VE GELECEK ONGORULERI
Saglam M., Baran §.
Technical Report, pp.1-88, 2025

Supported Projects

Saglam M., Chamber / Union / Professional Association, TEKSTIL SEKTORUNUN GELECEGI: MEVCUT DURUM
DEGERLENDIRMESI ve GELECEK ONGORULERI, 2024 - 2024
Saglam M., Chamber / Union / Professional Association, Dijitallesme Okulu Egitim Programi Miifredat Gelistirme, 2020 -



2020
Saglam M., Chamber / Union / Professional Association, Dijital Déniisiim Yol Haritas1 Rehber Yayini ve Test-Teshis
Yapisinin Gelistirilmesi, 2020 - 2020

Activities in Scientific Journals

istanbul Ticaret Universitesi Girigimcilik Dergisi, Editor, 2023 - Continues
Turkish Journal of Marketing Research (TUJOMR), Editor, 2022 - Continues

Peer Reviews in Scientific Publications

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, November 2024

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, National Scientific Refreed Journal, November 2024

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, October 2024

Dokuz Eyliil Universitesi isletme Fakiiltesi Dergisi, National Scientific Refreed Journal, October 2024

Turkish Business Journal, National Scientific Refreed Journal, October 2024

Sosyal Mucit Academic Review , National Scientific Refreed Journal, September 2024

Karamanoglu Mehmetbey Universitesi Sosyal ve Ekonomik Aragtirmalar Dergisi, National Scientific Refreed Journal,
September 2024

Pazarlama ve Pazarlama Aragtirmalar1 Dergisi, National Scientific Refreed Journal, September 2024

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, National Scientific Refreed Journal, July 2024
Current Research in Social Sciences, Other Indexed Journal, July 2024

1.Uluslararasi Liderlik Ve Girisimcilik Sempozyumu , Conference Paper (Abstract), May 2024

Environmental Research and Technology, Journal Indexed in SCI-E, February 2024

Cukurova Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, January 2024
INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, Journal Indexed in SCI-E, October 2023

INTERNATIONAL JOURNAL OF ELECTRONIC BUSINESS, Journal Indexed in SCI-E, October 2023

Balikesir Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, September 2023
INTERNATIONAL JOURNAL OF MARKET RESEARCH, Journal Indexed in SSCI, August 2023

Sakarya Universitesi Isletme Enstitiisii Dergisi, National Scientific Refreed Journal, June 2023

Gaziantep Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, May 2023

Journal of Marketing Analytics, Journal Indexed in ESCI, April 2023

MARKETING AND MANAGEMENT OF INNOVATIONS, Journal Indexed in ESCI, March 2023

SULEYMAN DEMIREL UNIVERSITESI VIZYONER DERGIS], National Scientific Refreed Journal, March 2023
Equinox Journal of Economics Business and Political Studies, National Scientific Refreed Journal, February 2023
INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, Journal Indexed in SCI-E, February 2023

INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, Journal Indexed in SCI-E, February 2023

Pazarlama ve Pazarlama Arastirmalari Dergisi, Other Indexed Journal, January 2023

Journal of Marketing Analytics, Journal Indexed in ESCI, January 2023

Giimiishane Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, December 2022

ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), Journal Indexed in ESCI, November 2022
Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, Other Indexed Journal, November 2022
Bucak Isletme Fakiiltesi Dergisi, National Scientific Refreed Journal, October 2022

Siileyman Demirel Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, September
2022

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, National Scientific Refreed Journal, September
2022

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Journal Indexed in SSCI, September 2022

Alanya Akademik Bakis, National Scientific Refreed Journal, August 2022



Pazarlama ve Pazarlama Arastirmalari Dergisi, National Scientific Refreed Journal, August 2022

Giimiishane Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, August 2022

JOEEP: Journal of Emerging Economies and Policy, Other Indexed Journal, August 2022

The International Journal of Economic and Social Research, National Scientific Refreed Journal, July 2022
INTERNATIONAL JOURNAL OF CONSUMER STUDIES, National Scientific Refreed Journal, June 2022

SULEYMAN DEMIREL UNIVERSITESI VIZYONER DERGISI, National Scientific Refreed Journal, June 2022

Equinoks Journal of Economics Business and Political Studies , National Scientific Refreed Journal, June 2022
International Journal of Management Economics and Business, Other Indexed Journal, June 2022

Aksaray Universitesi iktisadi ve idari Bilimler Dergisi, National Scientific Refreed Journal, June 2022

Nisantas1 Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, May 2022

Nevsehir Hac1 Bektas Veli Universitesi SBE Dergisi, National Scientific Refreed Journal, May 2022

Fenerbahge Universitesi Sosyal Bilimler Dergisi , National Scientific Refreed Journal, May 2022

SULEYMAN DEMIREL UNIVERSITESI VIZYONER DERGISI, National Scientific Refreed Journal, May 2022

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, April 2022

Uluslararasi Hukuk ve Sosyal Bilim Arastirmalar1 Dergisi, National Scientific Refreed Journal, March 2022
Pamukkale Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, February 2022
Uluslararasi Halkla iligkiler ve Reklam Calismalar1 Dergisi, National Scientific Refreed Journal, January 2022
Uluslararasi Yonetim iktisat ve Isletme Dergisi, National Scientific Refreed Journal, January 2022

JOURNAL OF TOURISMOLOGY, Other Indexed Journal, January 2022

Cumbhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, National Scientific Refreed Journal, December 2021
Uluslararasi Yénetim iktisat ve Isletme Dergisi, National Scientific Refreed Journal, December 2021

Dicle Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, December 2021
Journal of Applied and Theoretical Social Sciences (JATSS), Other Indexed Journal, November 2021

Erzincan Binali Yildirim Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal,
November 2021

Karamanoglu Mehmetbey Universitesi Sosyal ve Ekonomik Arastirmalar Dergisi, National Scientific Refreed Journal,
October 2021

TURKIYE ILETISIM ARASTIRMALARI DERGISI-TURKISH REVIEW OF COMMUNICATION STUDIES, Journal Indexed in ESCI,
October 2021

TRT Akademi Dergisi, National Scientific Refreed Journal, August 2021

International Journal of Commerce & Finance , Other Indexed Journal, July 2021

Journal of International Trade, Logistics and Law, Other Indexed Journal, July 2021

Pazarlama ve Pazarlama Aragtirmalari Dergisi, National Scientific Refreed Journal, July 2021

ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), National Scientific Refreed Journal, July 2021
Nisantasi Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, June 2021

Hitit Sosyal Bilimler Dergisi (Online), National Scientific Refreed Journal, April 2021

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, National Scientific Refreed Journal, April 2021
The Journal of International Scientific Researches, Other Indexed Journal, February 2021

Uluslararasi Halkla iligkiler ve Reklam Calismalar1 Dergisi, National Scientific Refreed Journal, February 2021
ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), Journal Indexed in ESCI, December 2020
Karadeniz Teknik Universitesi Sosyal Bilimler Enstitiisii Sosyal Bilimler Dergisi, National Scientific Refreed Journal,
December 2020

Istanbul Ticaret Universitesi Girisimcilik Dergisi, National Scientific Refreed Journal, August 2020

ISTANBUL BUSINESS RESEARCH, Journal Indexed in ESCI, August 2020

Academic Review of Humanities and Social Sciences, Other Indexed Journal, June 2020

Pamukkale Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, April 2020
Dumlupmar Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, April 2020

Connectist: Istanbul University Journal of Communication Sciences, Journal Indexed in ESCI, January 2020
Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, June 2019

Journal of Economics and Management Sciences, Other Indexed Journal, May 2019

Yildiz Social Science Review, National Scientific Refreed Journal, May 2019



KURAM VE UYGULAMADA E?ITIM BILIMLERI / EDUCATIONAL SCIENCES: THEORY & PRACTICE, Journal Indexed in SSCI,
June 2014

Scientific Consultations

istanbul Ticaret Odasi, Scientific Consultancy, Istanbul Commerce University, isletme Fakiiltesi, isletme Béliimii, Turkey,
2023 - Continues

Metrics

Publication: 81
H-Index (WoS): 7
H-Index (Scopus): 6

Congress and Symposium Activities

17th Eurasian Conference on Language and Social Sciences, Attendee, Girne, Cyprus (Kktc), 2024

1. INTERNATIONAL USKUDAR SCIENTIFIC RESEARCH AND INNOVATION CONGRESS, Attendee, istanbul, Turkey, 2024
IWACT - 2023 7 TH INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH, Attendee, Skopje, Macedonia,
2023

EJSER 11th INTERNATIONAL SYMPOSIUM ON SOCIAL SCIENCES, Attendee, Lausanne, Switzerland, 2023

6. Uluslararasi Avrasya Sosyal Bilimler Kongresi, Attendee, Mugla, Turkey, 2022

ULUSLARARASI EGE BILIMSEL ARASTIRMALAR SEMPOZYUMU, Attendee, izmir, Turkey, 2021

12. Uluslararasi Bilimsel Aragtirmalar Kongresi (UBAK), Attendee, Ankara, Turkey, 2021

4. Uluslararasi Sosyal Bilimler ve Egitim Bilimleri Sempozyumu-USVES, Attendee, Ankara, Turkey, 2021

11. Uluslararasi Bilimsel Arastirmalar Kongresi UBAK, Attendee, Ankara, Turkey, 2021

EUROASIA SUMMIT Congress on Scientific Researches and Recent Trends, Attendee, Zambales, Philippines, 2021

13th ICoSReSSE International Conference of Strategic Research in Social Science and Education, Attendee, Antalya,
Turkey, 2021

12th International Conference of Strategic Research on Scientific Studies and Education, Attendee, Antalya, Turkey, 2020
6. Uluslararasi Bilimsel Arastirmalar Kongresi, Attendee, $anlhurfa, Turkey, 2019

ASEAD V. ULUSLARARASI SOSYAL BILIMLER SEMPOZYUMU, Attendee, Antalya, Turkey, 2019

8th International Conference of Strategic Research on Scientific Studies and Education (ICoSReSSE), Attendee, Vienna,
Austria, 2018

3. Orgiitsel Davranis Kongresi, Attendee, Tokat, Turkey, 2015

Non Academic Experience

Chamber of Commerce, istanbul Ticaret Odasi, Gida ihtisas Komitesi, Akademik Danisman
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