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SAGLAM M.
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Akademik Arastirmalar ve Calismalar Dergisi, vol.12, no.22, pp.298-321, 2020 (Peer-Reviewed Journal)

The Impact of CRM on Customer Satisfaction of Commercial Banks in Mogadishu Somalia

Abdi M. A, SAGLAM M.

International Journal of Innovative Research and Advanced Studies, vol.7, no.4, pp.240-246, 2020 (Peer-Reviewed
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Research on Students in Business Administration
YAVUZ N., SAGLAM M., ULGEN B.

Balikesir Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.21, no.40, pp.457-496, 2018 (Peer-Reviewed Journal)

XLIV. A RESEARCH INTO THE RELATIONSHIP BETWEEN TYPE A PERSONALITY AND EMOTIONAL
INTELLIGENCE IN LEADERSHIP DEVELOPMENT
INCEBACAK G., SAGLAM M.

International Journal of Commerce and Finance, vol.3, no.1, pp.59-70, 2017 (Peer-Reviewed Journal)

XLV. Marka Giiveni ve Marka Baghhiginin Satin Alma Niyeti Uzerine Etkisi: Akilh Telefon Pazarinda Bir
Arastirma
CEGEN SAGLAM B., SAGLAM M.

International Journal of Research in Businessand Social Science, vol.5, no.5, pp.34-43, 2016 (Peer-Reviewed
Journal)

XLVI. A COMPREHENSIVE ANALYSIS OF INTER-RELATIONSHIPS AMONG OVERALL SERVICE QUALITY,
TRUST, SATISFACTION AND LEARNER’S LOYALTY WITHIN THE SUPPORTIVE VOCATIONAL
EDUCATION AND TRAINING
YILDIRIM F., CENGEL 0., DEMIRLI C.,, BICER A. A, SAGLAM M.

International Journal of Commerce and Finance, vol.2, no.1, pp.103-111, 2016 (Peer-Reviewed Journal)
XLVI. MANAGERS’ PERSONALITY TRAITS OVER MANAGEMENT STYLES AND DECISION-MAKING STYLES
ULGEN B., SAGLAM M., TUGSAL T.
International Journal of Commerce and Finance, vol.2, no.1, pp.125-136, 2016 (Peer-Reviewed Journal)
XLVII. ORGUT KULTURUNUN ORGUTE BAGLILIK UZERINDEKI ETKiSi: BIR PERAKENDE ISLETMESI
CALISANLARI UZERINDE ARASTIRMA
TAMER I, IYIGON N. 0, SAGLAM M.
KAFKAS UNIVERSITESI IKTiSADI ve IDARI BILIMLER FAKULTESI DERGISI, vol.5, no.8, pp.187-202, 2014 (Peer-

Reviewed Journal)

Books & Book Chapters

I. Siirdiirilebilir Tiketime Yénelik Tiiketici Tutumlari: Demografik Ozellikler A¢isindan Bir inceleme
Mutlu S. S., Saglam M.
in: SOSYAL BILIMLERDE SURDURULEBILIRLIK CALISMALARI, Dog. Dr. Yunus OZCAN, Editor, Hiper Yaym, Istanbul,



IL

1L

Iv.

VL

VIL

VIIL

IX.

XL

pp-203-224, 2024

Pazarlama Denetimi

SAGLAM M.

in: Pazarlamada Giincel Yaklagimlar 2, Yildiz Salih, Editor, Gazi Kitabevi, istanbul, pp.175-196, 2023
Siirdiirilebilir iklim Degisikligi Yonetimi ve Yeni Tiiketici Davranigi1 Dinamikleri

Saglam M.

in: Teorik ve Uygulamah SURDURULEBILIRLIK CALISMALARI Pazarlama ve Uretim Yénetimi, KOCAK Ahmet, Editor,
Nobel Yaymncilik, istanbul, pp.158-170, 2023

YENi DONEM PAZARLAMA ILETISiMi YAKLASIMLARI

Saglam M. (Editor)

Kriter Yaynevi, istanbul, 2021

Dijitallesen Diinyada Pazarlama

Saglam M. (Editor)

Nobel Yayinevi, Ankara, 2021

TURIZM SEKTORUNDE SEHIR PAZARLAMASI

SAGLAM M.

in: TURIZM SEKTORUNDE PAZARLAMA PARADIGMALARI, Ozdemir Osman, Editor, Gazi Kitabevi, istanbul, pp.41-
75,2021

Dijital ve Mobil Pazarlama Baglaminda izinli Pazarlamay: Yeniden Diisiinmek

SAGLAM M.

in: ISLETME BILIMINDE KURAMSAL VE PRATIK PAZARLAMA KONULARI, KARABULUT SAHIN, Editor, Gazi
Kitabevi, Istanbul, pp.171-198, 2021

IHRACAT PERFORMANSI (Uluslararasi Pazarlama Stratejileri, Rekabet ve Dijital Déniisiim Yénlii Bir
Yaklasim)

SAGLAM M.

Beta Yayncilik, istanbul, 2019

Bilgi Caginda Degisen Tiiketici Davranislar1 ve Pazarlama fletisimi Yonetimi

Saglam M.

in: Bir Deger Araci Olarak Bilgi-Disiplinler Arasi Giincel Yaklagimlar, Yunus Ozcan,Gencay Karakaya, Editor, Nobel
Yaymevi, Ankara, pp.153-170, 2019

Isgoren Sessizligi ve Sesliligi

SAGLAM M.

in: Orgiit Yonetiminde Duygular, BELIZ ULGEN, Editor, Nobel Akademik Yaymncilik, pp.121-140, 2016

Marka Denkligi Unsurlarinin Tiiketici Satin Alma Niyetine Etkisi

SAGLAM M.

Tiirkiye Alim Kitaplar1 OmniScriptum GmbH Co.KG, 2015

Refereed Congress / Symposium Publications in Proceedings

L

IL

IIL

Exploring the relationship between climate change and consumer behaviour: A bibliometric analysis
and visual mapping using VOSviewer

Saglam M.

17th Eurasian Conference on Language and Social Sciences, Girne, Cyprus (Kktc), 30 - 31 July 2024, pp.129-139
Review of Studies on Chatbots in Marketing Field: Insights from Bibliometric Analysis with
VOSviewer

Saglam M.

17th Eurasian Conference on Language and Social Sciences, Girne, Cyprus (Kktc), 30 - 31 July 2024, pp.191-201
WHY DO CONSUMERS COMPLAIN? A BIBLIOMETRIC REVIEW ON COMPLAINING BEHAVIOR

Saglam M.

1.INTERNATIONAL USKUDAR SCIENTIFIC RESEARCH AND INNOVATION CONGRESS, istanbul, Turkey, 19 - 20 July



2024, pp.885-895
IV. LUXURY BRANDS, MARKETING ETHICS AND CONSUMER ETHICS: A BIBLIOMETRIC ANALYSIS
Saglam M.
1.INTERNATIONAL USKUDAR SCIENTIFIC RESEARCH AND INNOVATION CONGRESS, Istanbul, Turkey, 19 - 20 July
2024, pp.872-884
V. Cittaslow Movement on Tourism Marketing: A Bibliometric Analysis of Studies on WoS Database
SAGLAM M.
IWACT - 2023 7 TH INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH, USKUP, Macedonia, 08 June
2023
VL. DETERMINANTS OF CONTINUANCE AND PURCHASE INTENTIONS FOR E-GROCERY MOBILE
APPLICATIONS: AN APPROACH BASED ON TAM AND EXPECTATION CONFIRMATION MODEL
SAGLAM M.
EJSER 11th INTERNATIONAL SYMPOSIUM ON SOCIAL SCIENCES, Lausanne, Switzerland, 20 May 2023
VII. ONLINE MARKA DENEYIMININ SATIN ALMA NIYETI UZERINDEKIi ETKiSINDE MARKA GUVENI VE
MARKA TUTUMUNUN DUZENLEYicCI ETKISi
SAGLAM M.
6. Uluslararasi Avrasya Sosyal Bilimler Kongresi, BODRUM, Turkey, 13 May 2022, pp.264-265
VIII. BIREBIR PAZARLAMA VE DENEYIMSEL PAZARLAMA GCABALARININ TUKETiCi DAVRANISLARINA
ETKiSi: DERI URUN KULLANICILARI UZERINE BiR ARASTIRMA
KOROGLU I, SAGLAM M.
ULUSLARARASI EGE BIiLIMSEL ARASTIRMALAR SEMPOZYUMU, Turkey, 25 - 26 December 2021, pp.61-63
IX. Cevresel Duyarhiligin, Yesil Satin Alma ve Marka Savunuculuguna Etkisi
EROL B. R, SAGLAM M.
12. Uluslararasi Bilimsel Arastirmalar Kongresi (UBAK), Ankara, Turkey, 17 - 18 December 2021, pp.88
X. TUKETiCILERIN REKLAMDAKI FIYAT BiLGIiSINE KARSI SUPHECILIGININ OZEL GUN iNDiRIMLERi
KAPSAMINDA iINCELENMESI
SAGLAM M.
11. Uluslararasi Bilimsel Arastirmalar Kongresi UBAK, Ankara, Turkey, 20 - 21 August 2021, pp.138-148
XI. Futbol Takimi Sponsor Markalarinin, Taraftarlarin Marka Tercihi ve Marka Degistirme Davranislari
Uzerindeki Etkisi: Tiirkiye'deki 4 Biiyiik Futbol Takim1 Uzerine Nitel Bir Arastirma
SAGLAM M.
Uluslararasi Sosyal Bilimler ve Egitim Bilimleri Sempozyumu-USVES, 4 - 05 September 2021
XI. COVID-19 ALGILANAN STRES VE TEHDIDININ, CALISANLARIN i$ YASAM DENGESI VE MOTIVASYONU
UZERINDEKI ETKiSi
YILMAZ B., SAGLAM M.
EUROASIA SUMMIT Congress on Scientific Researches and Recent Trends-8, Zambales, Philippines, 2 - 04 August
2021
XIll. HIROSE YONTEMI iLE MARKA DEGERININ BELIRLENMESI VE MARKA DEGERI ILE S$IRKET DEGERI
ARASINDAKI ILISKININ INCELENMESI: ARGELIK -VESTEL VE FORD OTOSAN -TOFAS
KARSILASTIRMASI
Can G., SAGLAM M.
13th ICoSReSSE International Conference of Strategic Research in Social Science and Education, Antalya, Turkey,
26 - 29 May 2021, pp.97-98
XIV. AN INVESTIGATION THE ROLE OF CUSTOMER RELATIONSHIP MARKETING IN CUSTOMER
ACQUISITION AND CUSTOMER RETENTION
EL MONTASER S., SAGLAM M.
12th International Conference of Strategic Research on Scientific Studies and Education, 10 - 13 December 2020,
pp-93
XV. COViID 19 PANDEMI SURECINDE VE ENDUSTRI 4.0 CERCEVESINDE TEDARIK ZINCIRi
UYGULAMALARININ DEGERLENDIiRILMESIi: LOJiSTIK SEKTORUNDE BiR UYGULAMA
PILIKOGLU A, SAGLAM M.



12th International Conference of Strategic Research on Scientific Studies and Education, 10 - 13 December 2020

XVL. Celebritylerin Adin1 Tagiyan Markalarda Marka Yonetim Siireci Ve Eda Tagpinar Markasi Ornegi
BASELLI A, SAGLAM M.
12th International Conference of Strategic Research on Scientific Studies and Education, 10 - 13 December 2020

XVIL. THE EFFECT OF SHOPPING MALL ATMOSPHERE ELEMENTS ON SHOPPING VALUE AND SHOPPING
BEHAVIOR PATTERNS OF CONSUMERS: INVESTIGATION OF THE MEDIATOR ROLE OF SHOPPING
VALUE
Saglam M.
AVM ATMOSFERI UNSURLARININ ALISVERIS DEGERI VE TUKETiCILERIN ALISVERIS DAVRANIS BICIMLERI
UZERINDEKI ETKiSi: ALISVERIS DEGERININ ARACI ROLUNUN iNCELENMESI, 01 November 2020, vol.12, pp.298-
321
XVIII. OGRENEN ORGUT ANLAYISININ ORGUTSEL USTALIK UZERINDEKI ETKiSINDE ENTELEKTUEL

SERMAYENIN ARACI ROLU: HIZMET VE URETIiM SEKTORU KARSILASTIRMASI
SAGLAM M, IYIGUN N. 0.
6. Uluslararasi Bilimsel Arastirmalar Kongresi, 1 - 03 November 2019

XIX. SOSYAL MEDYA REKLAM DEGERINiN REKLAMLARA YONELIK TUTUM VE FIRMA SAYFASINA
KATILMA NiYETINE ETKIiSi: FACEBOOK ORNEGI
SAGLAM M.
8th International Conference of Strategic Research on Scientific Studies and Education (ICoSReSSE) 2018, VIYANA,
Austria, 11 - 13 May 2018

XX. YONETICILERIN ETiK LIDERLIK DAVRANISLARININ CALISANLARIN i$ TATMINi, ORGUTSEL GUVEN
VE I$TEN AYRILMA NIYETI UZERINDEKI ETKiSi: KAMU SEKTORUNDE BiR ARASTIRMA
IYIGOUN N. 0., SAGLAM M., GUMUS A.
3. Orgiitsel Davranis Kongresi, Tokat, Turkey, 6 - 07 November 2015

Supported Projects

Saglam M., Chamber / Union / Professional Association, Tekstil Sektdriiniin Mevcut Durumu ve Gelecegi, 2024 - 2024
Saglam M., Chamber / Union / Professional Association, ZUCCACIYE SEKTORU MUTFAK ESYALARI MEVCUT DURUM VE
TUKETICI TALEP-BEKLENTI KONULU ARASTIRMA PROJESI, 2024 - 2024

Saglam M., Chamber / Union / Professional Association, Dijitallesme Okulu Egitim Programi Miifredat Gelistirme, 2020 -
2020

Saglam M., Chamber / Union / Professional Association, Dijital Déniisiim Yol Haritas1 Rehber Yayini ve Test-Teshis
Yapisinin Gelistirilmesi, 2020 - 2020

Activities in Scientific Journals

Istanbul Ticaret Universitesi Girisimcilik Dergisi, Editor, 2023 - Continues
Turkish Journal of Marketing Research (TUJOMR), Editor, 2022 - Continues

Scientific Refereeing

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, November 2024
Tiiketici ve Tiiketim Arastirmalar1 Dergisi, National Scientific Refreed Journal, November 2024

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, October 2024
Dokuz Eyliil Universitesi Isletme Fakiiltesi Dergisi, National Scientific Refreed Journal, October 2024
Turkish Business Journal, National Scientific Refreed Journal, October 2024

Sosyal Mucit Academic Review , National Scientific Refreed Journal, September 2024



Karamanoglu Mehmetbey Universitesi Sosyal ve Ekonomik Arastirmalar Dergisi, National Scientific Refreed Journal,
September 2024

Pazarlama ve Pazarlama Aragtirmalari Dergisi, National Scientific Refreed Journal, September 2024
Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, National Scientific Refreed Journal, July 2024
Current Research in Social Sciences, Other Indexed Journal, July 2024

1.Uluslararasi Liderlik Ve Girisimcilik Sempozyumu , Conference Paper (Abstract), May 2024

Environmental Research and Technology, Journal Indexed in SCI-E, February 2024

Gukurova Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, January 2024
INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, Journal Indexed in SCI-E, October 2023
INTERNATIONAL JOURNAL OF ELECTRONIC BUSINESS, Journal Indexed in SCI-E, October 2023

Balikesir Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, September 2023
INTERNATIONAL JOURNAL OF MARKET RESEARCH, Journal Indexed in SSCI, August 2023

Sakarya Universitesi Isletme Enstitiisii Dergisi, National Scientific Refreed Journal, June 2023

Gaziantep Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, May 2023

Journal of Marketing Analytics, Journal Indexed in ESCI, April 2023

MARKETING AND MANAGEMENT OF INNOVATIONS, Journal Indexed in ESCI, March 2023

SULEYMAN DEMIREL UNIVERSITESI VIZYONER DERGISI, National Scientific Refreed Journal, March 2023
Equinox Journal of Economics Business and Political Studies, National Scientific Refreed Journal, February 2023
INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, Journal Indexed in SCI-E, February 2023
INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, Journal Indexed in SCI-E, February 2023

Pazarlama ve Pazarlama Aragtirmalari Dergisi, Other Indexed Journal, January 2023

Journal of Marketing Analytics, Journal Indexed in ESCI, January 2023

Giimiishane Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, December 2022
ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), Journal Indexed in ESCI, November 2022
Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, Other Indexed Journal, November 2022
Bucak Isletme Fakiiltesi Dergisi, National Scientific Refreed Journal, October 2022

Siileyman Demirel Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, September
2022

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, National Scientific Refreed Journal, September
2022

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Journal Indexed in SSCI, September 2022

Alanya Akademik Bakis, National Scientific Refreed Journal, August 2022

Pazarlama ve Pazarlama Arastirmalari Dergisi, National Scientific Refreed Journal, August 2022

Giimiishane Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, August 2022

JOEEP: Journal of Emerging Economies and Policy, Other Indexed Journal, August 2022

The International Journal of Economic and Social Research, National Scientific Refreed Journal, July 2022
INTERNATIONAL JOURNAL OF CONSUMER STUDIES, National Scientific Refreed Journal, June 2022
SULEYMAN DEMIREL UNIVERSITESI VIZYONER DERGIS], National Scientific Refreed Journal, June 2022
Equinoks Journal of Economics Business and Political Studies , National Scientific Refreed Journal, June 2022
International Journal of Management Economics and Business, Other Indexed Journal, June 2022

Aksaray Universitesi iktisadi ve idari Bilimler Dergisi, National Scientific Refreed Journal, June 2022
Nisantag1 Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, May 2022

Nevsehir Hac1 Bektas Veli Universitesi SBE Dergisi, National Scientific Refreed Journal, May 2022
Fenerbahge Universitesi Sosyal Bilimler Dergisi , National Scientific Refreed Journal, May 2022

SULEYMAN DEMIREL UNIVERSITESI VIZYONER DERGISI, National Scientific Refreed Journal, May 2022
Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, April 2022
Uluslararas1 Hukuk ve Sosyal Bilim Arastirmalar1 Dergisi, National Scientific Refreed Journal, March 2022
Pamukkale Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, February 2022
Uluslararasi Halkla iligkiler ve Reklam Calismalar1 Dergisi, National Scientific Refreed Journal, January 2022
Uluslararasi Yonetim iktisat ve isletme Dergisi, National Scientific Refreed Journal, January 2022

JOURNAL OF TOURISMOLOGY, Other Indexed Journal, January 2022



Cumhuriyet Universitesi Iktisadi ve Idari Bilimler Dergisi, National Scientific Refreed Journal, December 2021
Uluslararasi Yonetim iktisat ve Isletme Dergisi, National Scientific Refreed Journal, December 2021

Dicle Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, December 2021
Journal of Applied and Theoretical Social Sciences (JATSS), Other Indexed Journal, November 2021

Erzincan Binali Yildirim Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal,
November 2021

Karamanoglu Mehmetbey Universitesi Sosyal ve Ekonomik Arastirmalar Dergisi, National Scientific Refreed Journal,
October 2021

TURKIYE ILETISIM ARASTIRMALARI DERGISI-TURKISH REVIEW OF COMMUNICATION STUDIES, Journal Indexed in ESCI,
October 2021

TRT Akademi Dergisi, National Scientific Refreed Journal, August 2021

International Journal of Commerce & Finance , Other Indexed Journal, July 2021

Journal of International Trade, Logistics and Law, Other Indexed Journal, July 2021

Pazarlama ve Pazarlama Aragtirmalari Dergisi, National Scientific Refreed Journal, July 2021

ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), National Scientific Refreed Journal, July 2021
Nisantag1 Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, June 2021

Hitit Sosyal Bilimler Dergisi (Online), National Scientific Refreed Journal, April 2021

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, National Scientific Refreed Journal, April 2021
The Journal of International Scientific Researches, Other Indexed Journal, February 2021

Uluslararasi Halkla iligkiler ve Reklam Calismalar1 Dergisi, National Scientific Refreed Journal, February 2021
ADVANCES IN HOSPITALITY AND TOURISM RESEARCH (AHTR), Journal Indexed in ESCI, December 2020
Karadeniz Teknik Universitesi Sosyal Bilimler Enstitiisii Sosyal Bilimler Dergisi, National Scientific Refreed Journal,
December 2020

Istanbul Ticaret Universitesi Girisimcilik Dergisi, National Scientific Refreed Journal, August 2020

ISTANBUL BUSINESS RESEARCH, Journal Indexed in ESCI, August 2020

Academic Review of Humanities and Social Sciences, Other Indexed Journal, June 2020

Pamukkale Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, April 2020
Dumlupinar Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, April 2020

Connectist: Istanbul University Journal of Communication Sciences, Journal Indexed in ESCI, January 2020

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, June 2019

Journal of Economics and Management Sciences, Other Indexed Journal, May 2019

Yildiz Social Science Review, National Scientific Refreed Journal, May 2019

KURAM VE UYGULAMADA E?ITIM BILIMLERI / EDUCATIONAL SCIENCES: THEORY & PRACTICE, Journal Indexed in SSCI,
June 2014

Scientific Consultations

istanbul Ticaret Odasi, Scientific Consultancy, Istanbul Commerce University, Isletme Fakiiltesi, isletme Béliimii, Turkey,
2023 - Continues

Metrics

Publication: 80
H-Index (WoS): 7
H-Index (Scopus): 6

Congress and Symposium Activities



17th Eurasian Conference on Language and Social Sciences, Attendee, Girne, Cyprus (Kktc), 2024

1. INTERNATIONAL USKUDAR SCIENTIFIC RESEARCH AND INNOVATION CONGRESS, Attendee, istanbul, Turkey, 2024
IWACT - 2023 7 TH INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH, Attendee, Skopje, Macedonia,
2023

EJSER 11th INTERNATIONAL SYMPOSIUM ON SOCIAL SCIENCES, Attendee, Lausanne, Switzerland, 2023

6. Uluslararasi Avrasya Sosyal Bilimler Kongresi, Attendee, Mugla, Turkey, 2022

ULUSLARARASI EGE BILIMSEL ARASTIRMALAR SEMPOZYUMU, Attendee, izmir, Turkey, 2021

12. Uluslararasi Bilimsel Arastirmalar Kongresi (UBAK), Attendee, Ankara, Turkey, 2021

4. Uluslararasi Sosyal Bilimler ve Egitim Bilimleri Sempozyumu-USVES, Attendee, Ankara, Turkey, 2021

11. Uluslararasi Bilimsel Aragtirmalar Kongresi UBAK, Attendee, Ankara, Turkey, 2021

EUROASIA SUMMIT Congress on Scientific Researches and Recent Trends, Attendee, Zambales, Philippines, 2021

13th ICoSReSSE International Conference of Strategic Research in Social Science and Education, Attendee, Antalya,
Turkey, 2021

12th International Conference of Strategic Research on Scientific Studies and Education, Attendee, Antalya, Turkey, 2020
6. Uluslararasi Bilimsel Arastirmalar Kongresi, Attendee, $anlurfa, Turkey, 2019

ASEAD V. ULUSLARARASI SOSYAL BILIMLER SEMPOZYUMU, Attendee, Antalya, Turkey, 2019

8th International Conference of Strategic Research on Scientific Studies and Education (ICoSReSSE), Attendee, Vienna,
Austria, 2018

3. Orgiitsel Davranis Kongresi, Attendee, Tokat, Turkey, 2015

Non Academic Experience

Chamber of Commerce, istanbul Ticaret Odasi, Gida fhtisas Komitesi
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