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Istanbul Commerce University, 2005 - 2015
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STRATE]JIK MARKA ILETi$iMIi, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 -
2016

MODA VE LUKS MARKA ILETISiMI, Undergraduate, 2020 - 2021
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F.SUKUR(Student), 2022

GOZDE 0. E.,, Marka aktivizminin marka farkindaligina etkisi, Postgraduate, B.GURSOY(Student), 2022

GOZDE 0. E,, Saglik iletisiminde uygulanan dijital pazarlama stratejileri : nadir hastaliklar iizerine bir inceleme,
Postgraduate, M.YILMAZ(Student), 2021

GOZDE 0. E,, Marka iletisiminde mutluluk temasi kullaniminin marka bilinirligi iizerindeki rolii, Postgraduate,
H.NUR(Student), 2020

GOZDE 0. E,, The influence of customer experience on consumer impulse buying behavior: A case of telecommunication
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GOZDE 0. E.,, Magazalarda miizik kullaniminin satin alma davranisina etkisi, Postgraduate, E.GULBAG(Student), 2019
GOZDE 0. E,, Gergek zamanl pazarlamanin markalar iizerindeki etkisi : game of thrones érnegi, Postgraduate,
H.BARAN(Student), 2019

GOZDE 0. E,, Sosyal medyada iiriin yerlestirme: Unliiler ve fenomenlerin instagram iiriin yerlestirmeleri {izerine bir
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GOZDE 0. E,, Duygusal pazarlamada slogan kullaniminin 6nemi : pandora reklamlari iizerine bir inceleme, Postgraduate,
T.OZTEL(Student), 2019

GOZDE 0. E,, Effect of digital brand experience on consumers' attitude in automobile sector: A research about auto parts,
Postgraduate, C.CORLU(Student), 2019

GOZDE 0. E,, The affect of phenomenon marketing on purchasing decisions, Postgraduate, M.BERKER(Student), 2018
GOZDE 0. E., Omni channel marketing and customer purchasing behaviour analysis, Postgraduate, BARER(Student),
2018

GOZDE 0. E,, The importance of innovation on the perception of brand and a study on mobile phone market,
Postgraduate, A.CAGRI(Student), 2018

GOZDE 0. E,, Liiks tiiketim pazarinda dijitallesmenin etkileri, Postgraduate, C.KIZILCAY(Student), 2018

GOZDE 0. E,, istanbul sehir marka imajinin algilanmasinda tarihi ve eglence bélgelerinin etkilerinin karsilastiriimas,
Postgraduate, G.UNAL(Student), 2018



GOZDE 0. E,, Dijital icerik yénetiminde gérsel kullanimmnin marka iletisimine etkisi, Postgraduate, S.GOKCE(Student), 2017
GOZDE 0. E, Siyasi partilerin sosyal medya kullanimi: Adalet ve Kalkinma Partisi (AKP) 6rnegi, Postgraduate,
B.ASLAN(Student), 2015

GOZDE 0. E,, Faydaci ve hedonik giidiilerin magazasiz perakendecilige etkileri : elektronik aligveris iizerine bir arastirma,
Postgraduate, B.NUR(Student), 2013

GOZDE 0. E., Marka farkindalig1 yaratmada televizyon reklamlarinda iinlii kullaniminin rolii, Postgraduate,
S.TEZCAN(Student), 2013
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PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Istanbul Ticaret Universitesi,
June, 2023

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, June, 2023
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Post Graduate, Post Graduate, Istanbul Universitesi, June, 2022

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, istanbul Ticaret Universitesi,
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2022

Doctorate, Doctorate, Istanbul Universitesi, September, 2021

Doctorate, Doctorate, Istanbul Ticaret Universitesi, June, 2021

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, June, 2021

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, June, 2021

Doctorate, Doctorate, Istanbul Ticaret Universitesi, June, 2021

Post Graduate, Post Graduate, istanbul Ticaret Universitesi, June, 2021
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Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, December, 2018
Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, July, 2018
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Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, May, 2018
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Doctoral Examination, Doctoral Examination, [stanbul Ticaret Universitesi, December, 2017
Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, June, 2017

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, May, 2017

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, June, 2016

Post Graduate, Post Graduate, Istanbul Ticaret Universitesi, June, 2016

Doctoral Examination, Doctoral Examination, Istanbul Ticaret Universitesi, May, 2016
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I. Activist Influencers: An Exploratory Analysis About Greenfluencers
Kocabay N., Oymen G.
Uskiidar Universitesi Sosyal Bilimler Dergisi, no.16, pp.127-152, 2023 (Peer-Reviewed Journal)
II. TUKETIiM KARSITI EGILIMLERIN SORDURULEBILIRLIK ILETi$iMi KAPSAMINDA
DEGERLENDIRILMESI: : GiRiSIM ORNEKLERi UZERINE BiR INCELEME
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OYMEN ENGINDENIZ G., KOCABAY SENER N.

HIRE. JOURNAL OF PUBLIC RELATIONS AND ADVERTISING STUDIES, vol.6, no.1, pp.237-259, 2023 (Peer-
Reviewed Journal)

Spor Markalar:1 Ne Kadar Aktivist? Spor Markalarinin Kullandig1 Marka Aktivizmi Cegitlerinin
Degerlendirilmesi

OYMEN G., KOCABAY SENER N.

Global Media Journal, vol.12, no.24, pp.220-247, 2022 (Peer-Reviewed Journal)

ONLINE MAGAZA ATMOSFERINDE SATIN ALMAYI ETKiLEYEN UNSURLAR: ONLINE KiTAP SATINALMA
ORNEGI

OYMEN G., DOGUER T.

Avrasya Isletme ve iktisat Dergisi, 2021 (Peer-Reviewed Journal)

THE ROLE OF RENEWABLE ENERGY ON SUSTAINABILITY

OYMEN G., OMEROGLU M.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.19, no.39, pp.1069-1087, 2020 (Peer-Reviewed Journal)
Liiks Endiistrisinde intikam Aligverisi Kavramina Genel Bir Bakis

OYMEN KALE G.

Intermedia International e-Journal, vol.7, no.12, 2020 (Peer-Reviewed Journal)

MASKOT KULLANIMININ MARKA KiSiLiGi UZERINDEKI ROLU

Cokyasar D., OYMEN KALE G.

ANASAY, no.12, 2020 (Peer-Reviewed Journal)

GERCEK ZAMANLI PAZARLAMANIN MARKALAR UZERINDEKI ROLU:“GAME OF THRONES” ORNEGI
OYMEN KALE G., BARAN H.

HIRE. JOURNAL OF PUBLIC RELATIONS AND ADVERTISING STUDIES, 2020 (Peer-Reviewed Journal)
1DUYGUSAL PAZARLAMADA SLOGAN KULLANIMININ ONEMi: PANDORA REKLAMLARI UZERINE BiR
INCELEME

OYMEN KALE G, 6ztel t.

HIRE. JOURNAL OF PUBLIC RELATIONS AND ADVERTISING STUDIES, vol.2, no.2, 2019 (Peer-Reviewed Journal)
TURKIYE’DEKi REKLAMLARDA SELFIE KULLANIMI VE BEN KUSAGININ YANSIMALARI

OZTURK R. G, 0OYMEN KALE G.

HIRE. JOURNAL OF PUBLIC RELATIONS AND ADVERTISING STUDIES, vol.2, no.1, pp.157-173, 2019 (Peer-
Reviewed Journal)

Yasam Tarzi Markalamada Filmlerin Etkisi: “Bi Kii¢iik Eyliil Meselesi” Ornegi

OYMEN KALE G., OZTURK R. G.

HIRE. JOURNAL OF PUBLIC RELATIONS AND ADVERTISING STUDIES, vol.1, no.1, pp.18-28, 2018 (Peer-Reviewed
Journal)

The Importance Of Sustainabilityin Luxury Brand Management

OYMEN KALE G., OZTURKR. G.

Intermedia International e-Journal, vol.3, no.4, pp.106-126, 2016 (Peer-Reviewed Journal)

Liiks marka reklamlarinda iinli kullaniminin 6nemi: Louis Vuitton 6rnegi

OYMEN KALE G.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, 2016 (Peer-Reviewed Journal)

MARKA ILETiSIMINDE INSTAGRAM KULLANIMI

OYMEN KALE G.

tojdac, vol.6, pp.119-127, 2016 (Peer-Reviewed Journal)

Sosyal Aglarda Eglence Faktorii Kullaniminin Marka Kigiligine Etkisi: Starbucks Tiirkiye Instagram
Hesabinin Analizi

OYMEN KALE G.

trt, 2016 (Peer-Reviewed Journal)

Perakendecilikte Deneyim Pazarlamasi

OYMEN KALE G., ulusoy e.

pi, 2016 (Non Peer-Reviewed Journal)
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Kozmetikte Marka Olmak

OYMEN KALE G.

KozBiilten, no.12, pp.18-22, 2014 (Non Peer-Reviewed Journal)

Saglik iletisiminde Sosyal Medya Kullaniminin Stratejik Onemi Tiirkiye de Kar Amaci Giitmeyen Kalp
ile Ilgili Saghik Kuruluslar1 Uzerine Bir Degerlendirme

OYMEN G., OZTURK R. G.

fleti-s-im, no.3, pp.109-131, 2013 (Peer-Reviewed Journal)

Consumer Responses To Green Advertising in Turkey

OYMEN G.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, no.17, pp.119-134, 2010 (Peer-Reviewed Journal)

Liiks Marka Pazarlamasi Vertu Ornegi

OYMEN G.

CONNECTIST-ISTANBUL UNIVERSITY JOURNAL OF COMMUNICATION SCIENCES, no.31, pp.51-64, 2008 (Peer-
Reviewed Journal)

Marka Yerlestirmeye ve Kullanimina Bir Ornek Asmah Konak

celik c., ulusoy e., OYMEN G., giindiiz 6., nurluoglu e.

CONNECTIST-ISTANBUL UNIVERSITY JOURNAL OF COMMUNICATION SCIENCES, no.19, pp.379-400, 2004 (Peer-
Reviewed Journal)
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Biitiinlesik Pazarlama Iletisimi

Oymen Engindeniz G.

in: Pazarlama, Miige Arslan,Taskin Dirsehan, Editor, Nobel Yaymnevi, Ankara, pp.349-371, 2023

Liiks Marka fletisiminde Hikaye Anlaticihigi: Chanel ve Burberry Markalarinin Hikaye Anlaticihigi
Teknikleri

Oymen Engindeniz G.

in: lletisim Calismalarinda Hikaye Anlaticihg), Erdem Tath, Editor, Nobel Yaymnevi, Ankara, pp.59-86, 2021
Reklamda Basitlik Olgusu

Oymen Engindeniz G.

in: Reklamdakiler, Nihal Kocabay Sener,ilknur Giimiis, Editor, Egitim Kitabevi, Konya, pp.189-206, 2021
Paylasim Ekonomisinin Gelismesinde Dijital fletisimin Roli

Oymen Engindeniz G.

in: Dijital Pazarlama iletisiminde Yeni Kavramlar, Giilay Oztiirk, Editor, Nobel Yaynevi, Ankara, pp.185-205, 2020
YAPAY ZEKA ARACILIGIYLA MARKA KiMLiGI INSASI: SANAL ASISTANLAR ORNEGI

Oymen Kale G.

in: Oyun Degistiren Gii¢: Yapay Zeka, Mustafa K.Yilmaz ve Oykii lyigiin, Editor, BETA, istanbul, pp.97-121, 2020
Dijital Teknolojiler ve Uriin Yerlestirme

Oymen Kale G.

in: Bu Kitapta iiriin yerlestirme var, Do¢.Dr.Giilay Oztiirk, Editor, Nobel, Ankara, pp.121-131, 2019

Kurum igi iletisimde Mekanin Onemi,

Oymen Engindeniz G.

in: Kurumlarim Yeni iletisgim Bicimleri, Gaye Ash Sancar Demren, Editor, Beta Books , istanbul, pp.111-141, 2018
Liiks Markalarin Dijital Pazarlama Stratejisi Olarak Youtube Kullanimi

OZTURK R. G., OYMEN KALE G.

in: ILETISIM CALISMALARI, Aydin Ziya Ozgii, AYDIN ZiYA isman, AYTEKIN, Editor, Sakarya Universitesi Yaynlari,
Sakarya, pp.225-242, 2017

Tiirkiye'de Marka Kavramina Tarihsel Bir Bakis

Oymen Engindeniz G.

in: Bu Topraklarm fletisgim Tarihi, Engin Caglak, Editor, Nobel Yaymevi, Ankara, pp.1-12, 2016
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XV.

Biitiinlesik Pazarlama iletisimi

Oymen Engindeniz G.

in: Biitiinlesik Reklam, Tutundurma ve Pazarlama iletisimi, Giilay Oztiirk, Editor, Nobel Yaymnevi, Ankara, pp.2-24,
2016

Biitiinlesik Pazarlama iletisimi Planlama Siireci

Oymen Engindeniz G.

in: Biitiinlesik Reklam, Tutundurma ve Pazarlama iletisimi, giilay 6ztiirk, Editor, Nobel Yaynevi, Ankara, pp.90-120,
2016

Karsilagtirmali Reklam Savaslarinin Etik Degerlendirmesi

Oztiirk R. G., Oymen Kale G.

in: Giincel Yaklasimlar Isiginda Etik, Rana Atabay,N.Oykii Iyigiin, Editor, Beta Yayinlari, Istanbul, pp.153-170, 2015
Marketing The City of Istanbul as The European Capital of Culture 2010

OYMEN G.

in: Social Fabric Transformations Research on International Perspectives, Aaron C.Porter, Editor, Athens Institute
for Education and Research, Atina, pp.293-305, 2014

Marka Sadakati Yaratmada Dinin Rolii

OYMEN G.

in: Medya ve Din, Mete Camdereli, Editor, Képrii Yayimevi, Istanbul, pp.325-351, 2014

Experience Marketing at Retail Environments

OYMEN G., ulusoy e.

in: Handbook of Research on the Impact of Culture and Society on the Entertainment Industry, Do¢.Dr.Giilay
Oztiirk, Editor, IGI Global Publishing, Pennsylvania, pp.314-331, 2014

Tiiketen Ureticiden Ureten TiiketiciyeDéniisiimde Sosyal Medyanin Rolii

OYMEN G.

in: lletisim ve Teknoloji Olanaklar Uygulamalar Sinirlar, Do¢.Dr.Zelha Hepkon, Editor, Kirmiz1 Kedi, istanbul, pp.156-
175, 2011

Refereed Congress / Symposium Publications in Proceedings
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TUKETIiM KARSITI EGILIMLERIN SURDURULEBILIR iLETiSiM BAGLAMINDA DEGERLENDIRILMESI
Oymen Engindeniz G.

6.Alaeddin Asna Mesleki Gelisim Sempozyumu, izmir, Turkey, 09 December 2022, pp.47-49

Netflix’teki Tirk Yapimi Dizilerin Afislerinin Kiiltiirel Diplomasi Baglaminda incelenmesi

Oymen Engindeniz G.

I1. fletisim Bilimi ve Internet Enstitiisii Lisansiistii Ogrenciler Arastirma Kongresi, Istanbul, Turkey, 20 - 21 January
2023, pp.9-11

Dijital Modanin Gelismesinde Metaverse’iin Roli

Oymen Engindeniz G.

METAVERSE VE GELECEGIN ILETiSIMI: OLANAKLAR VE RISKLER KONGRES], Istanbul, Turkey, 19 January 2023,
pp.110-122

II. Diinya Savagi Siirecinde Banka Reklamlarinin Mesaj Stratejileri Uzerine Gostergebilimsel Analiz
Oymen Engindeniz G.
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