Prof. FIGEN YILDIRIM

Personal Information

Email: figen@ticaretedu.tr
Web: https://avesis.ticaret.edu.tr /figen

International Researcher IDs
ORCID: 0000-0002-9247-2245
Yoksis Researcher ID: 178338

Education Information

Doctorate, Marmara University, isletme Fakiiltesi, Isletme Béliimii, Turkey 2003 - 2008
Undergraduate, Marmara University, Iktisadi Ve idari Bilimler Fakiiltesi, {ktisat B6liimii, Turkey 1993 - 1997

Foreign Languages

English, B2 Upper Intermediate

Dissertations

Doctorate, Perakende sektdriinde magaza imaji ve magaza sadakati incelenmesi: istanbul'daki kafe zincirlerinde bir

uygulama, Marmara University, isletme Fakiiltesi, isletme Béliimii, 2008

Academic Titles / Tasks

Professor, Istanbul Commerce University, isletme Fakiiltesi, Uluslararasi Ticaret Béliimii, 2019 - Continues

Assistant Professor, Istanbul Commerce University, Ticari Bilimler Fakiiltesi, Uluslararasi Ticaret Bolimii, 2009 -
Continues

Associate Professor, Istanbul Commerce University, Ticari Bilimler Fakiiltesi, Uluslararasi Ticaret B6liimii, 2014 - 2015
Lecturer PhD, Istanbul Commerce University, Ticari Bilimler Fakiiltesi, Uluslararasi Ticaret Béliimii, 2008 - 2009

Research Assistant, Istanbul Commerce University, Ticari Bilimler Fakiiltesi, Uluslararasi Ticaret B6liimii, 2004 - 2007

Academic and Administrative Experience

Istanbul Commerce University, 2009 - Continues
Istanbul Commerce University, 2019 - 2019
Istanbul Commerce University, 2014 - 2018

Courses

Global Marketing, Postgraduate, 2019 - 2020
Marketing Research, Undergraduate, 2019 - 2020



Uluslararasi Pazarlama Teorisi, Doctorate, 2019 - 2020

Kiiresel Pazarlama, Postgraduate, 2019 - 2020

Marketing Management, Undergraduate, 2019 - 2020

PAZARLAMA YONETIMI, Postgraduate, 2014 - 2015

PAZARLAMA ARASTIRMALARI, Undergraduate, 2014 - 2015, 2013 - 2014, 2012 - 2013
Kiiresel Pazarlama Yonetimi, Postgraduate, 2014 - 2015

Current issues in Marketing and Supply Chains, Doctorate, 2014 - 2015

Perakende Yonetimi, Undergraduate, 2014 - 2015

ULUSLARARASI PAZARLAMA, Undergraduate, 2014 - 2015

FINANSAL HIZMET PAZARLAMASI, Undergraduate, 2014 - 2015, 2013 - 2014, 2012 - 2013
Global Marketing, Postgraduate, 2014 - 2015

TUKETICi DAVRANISLARI KULTURLERARASI FARKLILIKLAR, Postgraduate, 2014 - 2015, 2013 - 2014
ULUSLARARASI PAZARLAMA ARASTIRMALARI, Postgraduate, 2012 - 2013

PERAKENDE YONETIMI, Postgraduate, 2011 - 2012

TUKETICI DAVRANISI, Undergraduate, 2011 - 2012

Advising Theses

FIGEN Y., MARKETING AUDIT AND THE IMPACT OF FINANCIAL CONTROL IN MARKETING MANAGEMENT, Postgraduate,
H.ABDULHADI(Student), 2023

FIGEN Y., Uluslararasi pazarlamada katma degeri yiiksek iiriin gelistirme siirect: Tiirkiye madencilik sektérii iizerine bir
arastirma, Doctorate, M.ATAKAN(Student), 2023

AHMET OGUZ D., FIGEN Y., YENi OTOMOBIL TiCARETININ iKINCi EL OTOMOBIL TICARETINE ETKIiLERI: TURKiYE
ORNEGI, Postgraduate, C.ULUSCUL(Student), 2023

FIGEN Y., Enerji verimliliginin dis ticarete etkisi, Doctorate, E.GUNEREN (Student), 2023

FIGEN Y., TURKIYE'DE GIYILEBILiR TEKNOLOJi URUNLERI PAZARI VE KULLANIMINA iLISKiN NITEL BiR ARASTIRMA,
Postgraduate, 0.CULHAGIL(Student), 2023

FIGEN Y., A Consumer Behavior Research on Online Shopping : TAM Model and Turkish University Students Example,
Postgraduate, G.HEPGULER(Student), 2023

FIGEN Y., Gida takviyesi satin alma siirecini etkileyen unsurlar, dijital etkileyicilerin nemi ve tiiketici satin alma modelleri,
Postgraduate, H.OZTAN(Student), 2023

FIGEN Y., Otomobil satin aliminda marka savunuculugunun iilke mensei ve satin alma niyetine etkisi, Doctorate,
K.BARUT(Student), 2023

FIGEN Y., The impact of sensory marketing on consumer purchasing patterns in food outlets in Morocco, Postgraduate,
S.ZAHRI(Student), 2023

FIGEN Y., EVRIM ILDEM D., THE UNDERSTANDING OF NEURO-MARKETING AND NEUROSCIENCE VIA IN-DEPTH
INTERVIEW, Postgraduate, F.ZAHRAE(Student), 2022

DIDEM ZEYNEP B, FIGEN Y., A research on the relationship between ethnocentrism and online shopping addiction with
the intention to buy domestic and foreign fast-fashion, Postgraduate, B.ONIN(Student), 2022

FIGEN Y., Uluslararasi ticarette proje ydnetim tekniklerinin arastirilmasi ve uygulama esaslar:: Cok kriterli karar verme
modeli olan AHP'nin proje yénetim teknigi belirlemede kullanilmasi, Doctorate, S.MALKOC(Student), 2022

FIGEN Y., Hizmet ihracati: Tiirkiye saglik turizmi gelisimine yénelik bir aragtirma, Doctorate, F.0ZER(Student), 2022
FIGEN Y., Social media advertising and brand image and its effect on customer behavior for the brand Zara,
Postgraduate, N.SABERARA(Student), 2022

FIGEN Y., Tedarik zincirinde yenilikgiligin ve siirdiiriilebilirligin firma performansi iizerine etkisinde, cevresel belirsizligin
rolii: Kavramsal model 6nerisi, Doctorate, D.SOYLU(Student), 2022

FIGEN Y., Z kusaginin cevrimici aligveris davranisina vlogger etkisi, Postgraduate, B.GUROZ (Student), 2022

FIGEN Y., A behavioral approach for comparing supermarket brands in individual decision making, Postgraduate,
S.KULEKCI(Student), 2022

EVRIM ILDEM D., FIGEN Y., The impact of covid-19 on consumer behavior : an application on shopping in the clothing



sector in Istanbul, Postgraduate, C.TAMKIDDA(Student), 2022

FIGEN Y,, istanbul'un sehir markalasma siirecinde kiiltiirlerarasi karsilastirma, Doctorate, A.SAYESTE(Student), 2022
RECEP ALI K, FIGEN Y., Bankacilik sektoriinde miisteri iliskileri yénetiminin miisteri sadakatine etkisi, Postgraduate,
T.ATMACA(Student), 2021

FIGEN Y., Alt kiiltiir olarak din unsurunun ézel giinlerdeki satis tutundurma ve tiiketici satin alma Kkarar siirecine etkisi
izerine bir arastirma, Doctorate, EORHAN(Student), 2021

FIGEN Y., Social media marketing: A comparative analysis with traditional tools, Postgraduate, N.SHAN(Student), 2021
FIGEN Y,, Effect of promotional activities on Purchase Intention with the mediating effect of consumer trust and the
moderating effect of false promotion: In e-commerce Platform, Postgraduate, K.ALI(Student), 2021

FIGEN Y. Manifestation of the female image in advertisement, Postgraduate, F.DADOU(Student), 2021

FIGEN Y, Digital marketing growth strategies: A case study of Bahgesehir University, Postgraduate,
A.ZAKIROVA(Student), 2021

FIGEN Y,, Tiirkiye'deki saghk turizminin uluslararasilasma siireci, Doctorate, M.KILIC(Student), 2021

FIGEN Y., E-ticaret sitelerinde miigteri deneyiminin, tekrar ziyaret niyeti ve satin alma niyeti ile iliskisinin incelenmesi:
amazon.com.tr sitesi 6rneginde bir uygulama, Postgraduate, G.MERIC(Student), 2021

FIGEN Y., Mode of Entry Strategies in International Marketing:A Research about Homecare Product Sector in Turkey,
Doctorate, S.SHOKROLLAHZADEH(Student), 2021

FIGEN Y, Isletmelerin dis ticaret faaliyetleri kapsaminda karsilastiklar1 zorluklarin incelenmesi: Cin ile dig ticaret
faaliyetlerinde bulunan isletmeler iizerine bir alan arastirmasi, Postgraduate, S.CAN(Student), 2021

FIGEN Y., The impact of social network on business, Postgraduate, MMAHOUTI(Student), 2021

FIGEN Y,, Dijital pazarlama stratejileri: nitel bir aragtirma, Postgraduate, KFIDAN(Student), 2021

FIGEN Y., The role of artificial intelligence in digital marketing on retail sector, Postgraduate, A FATMA(Student), 2021
FIGEN Y, Kiiltiiriin uluslararasi pazarlamada iiriin gelistirme siirecindeki 6nemi : teknoloji kullanim yiiksek/diisiik
liretim pazarlarinda bir karsilastirma, Doctorate, D.ULUCAN(Student), 2021

FIGEN Y., An analysis of video game industry in Turkey and the digital marketing for game studios, Postgraduate,
AYITANIR(Student), 2020

FIGEN Y., Data driven approaches in marketing communication and its effectiveness on consumer behavior,
Postgraduate, A. KAZIMOVA(Student), 2020

FIGEN Y., Consumer buying habits and impacts, Postgraduate, E.DALGIC(Student), 2020

FIGEN Y., Impact of marketing mix on customer satisfaction in fashionindustry, Postgraduate, S.DAYEH(Student), 2020
FIGEN Y., Satis sonrasi hizmetlerin miisteri tatminine etkisi: Otomotiv sektériinde bir arastirma, Postgraduate,
C.TASDEMIR(Student), 2020

FIGEN Y., The effects of data breach: Loss of brand reputation and financial penalties, Postgraduate, $.CAN(Student),
2020

FIGEN Y., Ulke ihracatinin gelistirilmesinde genisbant internet erisimi ve kurumsal kaynak planlama sistemlerinin etkisi,
Doctorate, C.YETGIN(Student), 2020

FIGEN Y., New technologies in supply chain in food retail sector, Postgraduate, N.ONUR(Student), 2020

FIGEN Y., Marketing communication strategies in social media: Analysis of the youth segment in telecommunication
sector, Postgraduate, G.ERGUL(Student), 2020

FIGEN Y., University students' online intention to buy in Turkish market, Postgraduate, M.KSIBATI(Student), 2020
FIGEN Y., Service marketing and an application on hospital management, Postgraduate, K.SISMAN(Student), 2020
FIGEN Y., A research about influencer marketing in Turkey and the analysis of general perception of high schoolers
towards influencers in Turkey, Postgraduate, A.IYITANIR(Student), 2020

FIGEN Y., KURESEL TICARET KAPSAMINDA YENIDEN CANLANDIRILMAYA CALISILAN IPEK YOLU: TURKIYE ACISINDAN
ONEMI, Doctorate, S.KILIG(Student), 2020

FIGEN Y., Perakende ydénetiminde teknoloji kullanimi ve algilanan hizmet Kkalitesi iligkisi: Gida perakendeciligi iizerine bir
arastirma, Doctorate, K. TASTEKIN (Student), 2020

FIGEN Y., Understanding the influence of innovation on the consumers buying behavior in the toys sector, Postgraduate,
M.MOHAMMAD (Student), 2020

FIGEN Y., Big data analysis in digital marketing, Postgraduate, S.KASACI(Student), 2020

YILDIRIM F., The role of financial services marketing: an overview of strategies i djiboutr’s bank, Postgraduate, T.Fahmi.



(Student), 2020

FIGEN Y., The role of financial services marketing: An overview of strategies in Djibouti's bank, Postgraduate,
T.FAHMI(Student), 2020

FIGEN Y,, Ihracata yonelik devlet yardimlar: kapsaminda marka tesviginin uluslararasi pazarlama performansina etkisi:
Elektrik elektronik sektoriinde Turquality® destegi {izerine bir arastirma, Doctorate, SARMAGAN (Student), 2019
FIGEN Y,, Factors effecting online and offline shopping in Turkey, Postgraduate, A TASKIN(Student), 2019

FIGEN Y., Importance of mode of entry decisions on international brandingcase study Arcelik A.S. company,
Postgraduate, G.ULAJ(Student), 2019

FIGEN Y., The interrelationship between e-service quality, customer satisfaction, and customer loyalty: A survey about
Libyan private banking market, Doctorate, RMAHMOUD (Student), 2019

FIGEN Y., Marka imaji, miisteri memnuniyeti ve miisteri sadakati iliskisi: Otomotiv sektériinde bir arastirma,
Postgraduate, S.BIROL(Student), 2019

FIGEN Y,, Preference of online and offline shopping place; A comparison of Y and Z generations, Postgraduate,
G.BAHCIVAN(Student), 2019

FIGEN Y., Implementation of new supply chain technologies in retail market, a research about hypermarkets and
supermarkets, Doctorate, B.OZBEK(Student), 2019

FIGEN Y., Understanding sport sponsorship process, Postgraduate, CAYRANCIOGLU(Student), 2019

FIGEN Y., D15 pazarlara giriste markalasmanin 6nemi ve Turquality’nin ihracat performansima olan etkilerinin
incelenmesi, Postgraduate, G.AKBAS(Student), 2019

FIGEN Y., IMPLEMENTATION OF OMNI CHANNEL DECISIONS IN DISTRIBUTION STRATEGY OF EXTREME SPORTSWEAR
COMPANIES, Postgraduate, 0.KARACALI(Student), 2019

FIGEN Y, Understanding consumers' continuance intention towards location based mobile application: A research on
transportation sector in Turkey, Doctorate, C.DILMENER(Student), 2019

FIGEN Y., Sektdriin uluslararasilasmasinda markalasmanin énemi: Tiirkiye kuyumculuk sektériinde bir arastirma,
Doctorate, R.YASAR(Student), 2019

FIGEN Y., User experience: The key of a successful e-commerce website, Postgraduate, U.GURSEL (Student), 2019
FIGEN Y., Glocalization strategies: A reasearch about international experiences in Turkish market, Postgraduate,
S.BENCHARQUI(Student), 2019

FIGEN Y., Evaluating online shopping behaviors of generations under the influence of social media, Postgraduate,
A.OZTUNALI(Student), 2019

FIGEN Y, EBRU S. M,, Kara yolunda yapilan esya tasimalarinda tasiyicinin 6102 sayili Tiirk Ticaret Kanunu ve CMR
konvansiyonu kapsaminda kayip veya hasardan kaynaklanan sorumlulugu, Doctorate, G.VAROL(Student), 2019
FIGEN Y., Rekabet iistiinliigii gelistirmeye yénelik uluslararasi ticaret politikalar : marka gii¢ endeksi ile iilkelerarasi
karsilastirma, Doctorate, KULUTAS(Student), 2019

FIGEN Y,, Dijital yerli ebeveynlere yonelik dijital pazarlama yéntemleri ve stratejisi, Postgraduate, 0.ERDEM(Student),
2019

FIGEN Y., Effect of store atmosphere on impulsive buying behaviour and gender effect on impulse buying tendency,
Postgraduate, KEZGI(Student), 2019

FIGEN Y., Uluslararasi ticaretin dijitallesmesi ve sanayi akimlarinin etkisi : endiistri 4.0 devrimi iizerine bir arastirma,
Doctorate, KGULER(Student), 2019

FIGEN Y., The effect of social media in marketing activities of smes in Turkey, Postgraduate, SKARATUM(Student), 2018
FIGEN Y., Magaza atmosferi, miisteri tatmini ve tekrar satin alma niyeti iligkisi iizerine nicel bir arastirma, Postgraduate,
C.MUGE(Student), 2018

FIGEN Y., Duyusal pazarlama stratejilerinin Tiirkiye perakende sektriindeki uygulamalari, Postgraduate,
C.ONAR(Student), 2018

FIGEN Y., Tiirkiye'de faaliyet gdsteren varhk yénetim sirketlerinin sorunlari ve bankacilik sektériine etkileri iizerine bir
arastirma, Postgraduate, EAACUR(Student), 2018

FIGEN Y., Marketing communication strategies the case study of Coca-Cola, Postgraduate, F.TOSAYEVA(Student), 2018
FIGEN Y., Yerel yonetimlerde stratejik pazarlama yénetimi ve bir uygulama, Postgraduate, A DEMIR(Student), 2018
FIGEN Y., EFFECTS OF DIGITAL MARKETING ACTIVITIES ON CUSTOMER BEHAVIORS, Postgraduate,
Y.ONVERDI(Student), 2018



FIGEN Y,, Egitim sektériinde pazarlama stratejileri ve Gin pazarinda bir arastirma, Postgraduate, A.DILINA(Student),
2018

FIGEN Y, Effects of sales promotion strategies on consumer buying decision: An application in beverages on fast-food
channel, Postgraduate, S.ZEYNEP(Student), 2018

FIGEN Y, Sales management and setting efficient sales distribution channel: Diffenrence between traditional distribution
channel and online channel - automotive spare parts market, Postgraduate, E.ONER(Student), 2018

FIGEN Y,, Bireylerin moda giyim ilgilenimi, sosyal medya ilgilenimi ve yasam tarz tiplerinin satin alma niyeti ve agizdan
agiza iletisim davranisina etkisi lizerine bir arastirma, Doctorate, A BOZTEPE(Student), 2018

FIGEN Y, Kadinlarim internetten satin alma davranis siirecini etkileyen faktorler, Postgraduate, S.YAMAN(Student), 2018
YILDIRIM F.,, Finansal hizmet pazarlamasi sigorta sektoriinde bir arastirma, Postgraduate, F.Giiler(Student), 2017
FIGEN Y, Kiiresel pazarlamada satis yénetim siireci, Postgraduate, N.AKSU(Student), 2017

FIGEN Y., Finansal hizmet pazarlamas:: Sigorta sektériinde bir arastirma, Postgraduate, F.GULER(Student), 2017

FIGEN Y., Hizmet pazarlamasi : konaklama isletmeciligi pazarlamasinda bir nitel arastirma, Postgraduate,
D.KADEER(Student), 2017

FIGEN Y,, Tiirk sigorta sektériiniin gelecek perspektifi : sorunsuz ¢6ziim dénerileri {izerine bir arastirma, Postgraduate,
Z.CEMRE(Student), 2017

FIGEN Y., Ulke mensei etkisinin marka imaji olusturmadaki katkisi, Postgraduate, A.BUAYIXIAMU(Student), 2017

FIGEN Y., Gayrimenkul sektériinde satis tutundurma politikalar:: Tiirkiye pazarinda Kalitatif bir arastirma, Postgraduate,
M.KARAHAN(Student), 2017

FIGEN Y., The effect of salesperson's behavior on consumers' buying decision: An emprical study for electronic retailing,
Postgraduate, S.DINCER(Student), 2017

FIGEN Y., Uluslararasi pazarlara giris stratejileri : enerji sektériinde bir arastirma, Postgraduate, M.BIRDEN(Student),
2017

FIGEN Y,, Effects of sales promotion strategies on consumer buying behavior process: A case study in chain store
retailing, Postgraduate, B.CEREN(Student), 2017

FIGEN Y., Hizmet sektoriinde marka sadakati olusturma politikalari, Postgraduate, B.HACIHASANOGLU(Student), 2017
FIGEN Y., Building a strong nation brand: Case of Turkey, Postgraduate, B.YILDIZ(Student), 2017

FIGEN Y., Marka konumlandirmasinda sosyal girisimcilik kavraminin 6nemi : hizmet sektériinde bir arastirma,
Postgraduate, B.ASILSOY(Student), 2016

FIGEN Y,, Tiiketicilerin magaza 6zellikleri ve ahsveris keyfi degerlendirmelerinin magaza sadakati olusumuna etkisi :
kahve zincirlerinde bir uygulama, Postgraduate, LDURMAZ(Student), 2016

FIGEN Y., Measuring the quality of e-government services / case study Jordan, Doctorate, AMOHAMMED (Student), 2016
FIGEN Y,, Stratejik alg1 yénetimi: Telekomiinikasyon sektdriinde miisteri deneyim ydnetimi araciligiyla stratejik algi
yOnetimi lizerine bir arastirma, Postgraduate, H.ERTAN(Student), 2016

FIGEN Y., Gayrimenkul sektdriinde mimari ve tasarimimn pazarlama ydnetiminde 6nemi, Postgraduate, N.SOZER(Student),
2016

FIGEN Y., E-ticarette pazarlama uygulamalari : iran pazarinda bir arastrma, Postgraduate, .MOHAMMAD (Student),
2016

YILDIRIM F., Gayrimenkul sektériinde mimari ve tasarimin pazarlama yénteminde énemi, Postgraduate,
N.S6zer(Student), 2016

FIGEN Y., Endiistriyel pazarda 6zel marka ydnetimi; Turizm sektdriinde bir arastirma, Postgraduate, F TURKAN (Student),
2016

FIGEN Y., E- ticarette marka yonetim siireci ve bir uygulama, Postgraduate, TDOGANLAR(Student), 2016

FIGEN Y., Destination marketing: An example of Alanya as a "Student town", Postgraduate, $. KOSEOGLU(Student), 2016
FIGEN Y, Fiziki altin ve altina dayali yatirim araclarma yénelik yatirimc1 davranigina iliskin bir uygulama, Postgraduate,
O.TAGTEKIN (Student), 2016

FIGEN Y., Marka kisiligi : gida perakende sektdriinde bir uygulama, Postgraduate, B.SIMSEK(Student), 2015

FIGEN Y., Uluslararasi pazara giris stratejileri: Gana iilkesinde bulunan Tiirk gida firmasi iizerine bir arastirma,
Postgraduate, AWAHAB(Student), 2015

YILDIRIM F., Uluslararasi pazarlara giris stratejileri : Gana iilkesinde bulunan Tiirk gida firmasi iizerine bir arastirma,
Postgraduate, A.Wahab(Student), 2015



FIGEN Y., Banka sigortacihgmimn (bankasiirans) yapisal analizi ve bir etkinlik arastirmasi, Postgraduate,
0.SEYRANLIOGLU(Student), 2015

FIGEN Y., The impact of sales promotion on consumer buying decision, Postgraduate, D.HUSEJNAGIC(Student), 2015
YILDIRIM F., Kobi bankaciligi'nda stratejik pazarlama yénetimi ve bir uygulama, Postgraduate, R.Merve(Student), 2015
FIGEN Y, KOBI bankaciliginda stratejik pazarlama yénetimi ve bir uygulama, Postgraduate, RMERVE(Student), 2015
FIGEN Y., Pazarlama iletisiminde sosyal medya kullanimu : sigorta pazarma bir uygulama, Postgraduate,
M.KAYAKOY(Student), 2014

FIGEN Y., Miisteri temelli marka denkligi unsurlarmin tiiketici satin alma niyeti iizerine etkisi: GSM sektdriinde bir
uygulama, Postgraduate, M.SAGLAM(Student), 2014

FIGEN Y., Perakendecilikte magaza atmosferinin tiiketici karar alma siirecine etkisi: Tiirk corap pazarma bir uygulama,
Postgraduate, M.CITiL(Student), 2014

FIGEN Y., Pazarlama yonetiminde 6zel marka stratejileri ve rekabet uygulamalari, Postgraduate, M.KARA(Student), 2013
FIGEN Y. Dagiim kanali secimi: Bilisim sektériinde bir uygulama, Postgraduate, E.DiVANi(Student), 2013

FIGEN Y, Perakende sektdriinde yesil pazarlamanin 6nemi, Postgraduate, E.IRIC(Student), 2012

FIGEN Y., Hizmet sektériinde egitim kurumlarinin markalasmas: : Tiirkiye’deki iiniversitelere yonelik bir arastirma,
Postgraduate, S.EKICi(Student), 2012

FIGEN Y,, Tiiketici satin alma karar siirecinde gida giivenligi : GDOsuz etiketli iiriinler iizerine bir aragtirma, Postgraduate,
C.AYDIN(Student), 2012

FIGEN Y. Marka konumlandirma stratejileri: Liiks tiiketim iiriinlerine bir uygulama, Postgraduate, F.MACIDE(Student),
2010

FIGEN Y,, Tiiketici zihninde fiyat ve kalite iliskisi: Dayanikli ve dayaniksiz tiiketim {iriinlerinin karsilagtirlmasina yénelik
bir uygulama, Postgraduate, G.CETIN(Student), 2010

FIGEN Y., Markalasmanin katma deger etkisi ve iilkelerin markalasma becerisi cercevesinde Tiirkiyenin rolii,
Postgraduate, H.OZDEN(Student), 2009

Published journal articles indexed by SCI, SSCI, and AHCI

I. Strategic supplier selection for renewable energy supply chain under green capabilities (fuzzy
BWM-WASPAS-COPRAS approach)
Masoomi B,, Sahebi L. G., Fathi M., YILDIRIM F., Ghorbani S.
Energy Strategy Reviews, vol.40, 2022 (SCI-Expanded)
II. Optimizing Multi Cross-Docking Systems with a Multi-Objective Green Location Routing Problem
considering Carbon Emission and Energy Consumption
Meidute-kavaliauskiene I, Siitiitemiz N., YILDIRIM F., Ghorbani S., Cin¢ikaité R.
Energies, vol.15, no.4, 2022 (SCI-Expanded)
III. The Design of a Multi-Period and Multi-Echelon Perishable Goods Supply Network under Uncertainty
Meidute-Kavaliauskiene I, YILDIRIM F., Ghorbani S., Cinéikaité R.
Sustainability (Switzerland), vol.14, no.4, 2022 (SCI-Expanded)
IV. A new knowledge society index: Global tendencies and an analysis of Turkey
Demir O, Genc E. G, AYKAC ALP E,, YILDIRIM F.
Kuram ve Uygulamada Egitim Bilimleri, vol.15, no.2, pp.325-335, 2015 (SSCI)

Articles Published in Other Journals

I. ULUS MARKALASMASININ DEGISEN EKONOMIiK BOYUTLARI VE ULKELERE KATTIGI DEGER

KARA A, BAYAZIT D. Z,, YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.21, no.45, pp.1113-1136, 2022 (Peer-Reviewed Journal)
II. The Relationship Between Ethnocentrism with the Purchase Intention: A Research

ONIN B, BAYAZIT D. Z,, YILDIRIM F.



IIL

Iv.

VL

VIL

VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

Journal of Industrial Policy and Technology Management, vol.5, no.1, pp.41-56, 2022 (Peer-Reviewed Journal)
A RESEARCH ABOUT THE EFFECTS OF SPECIAL DAY DISCOUNTS ON SALES PROMOTION AND
CONSUMER PURCHASING DECISION PROCESS

ORHAN E, YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.21, no.43, pp.96-110, 2022 (Peer-Reviewed Journal)
The Role of Customer Experience for Re-Visit and Purchase Intention: A Case Study of Amazon
MERIC G., YILDIRIM F.

International Journal of Commerce and Finance, vol.7, no.1, pp.92-108, 2021 (Peer-Reviewed Journal)
DIJITAL PAZARLAMA STRATEJILERI UZERINE NITEL BiR ARASTIRMA

FIDAN K, YILDIRIM F.

istanbul Ticaret Universitesi Girisimcilik Dergisi, vol.4, no.8, pp.137-150, 2021 (Peer-Reviewed Journal)
COUNTRIES’ DEVELOPMENT OF COMPETITIVE ADVANTAGE: A STUDY ON BRAND STRENGTH INDEX
ULUTAS K, YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.19, no.37, pp.635-653, 2020 (Peer-Reviewed Journal)
KURUMSAL KAYNAK PLANLAMASI SISTEMLERININ KOBI’LER KAPSAMINDA ULKE iHRACATINA
ETKISi

YILDIRIM F.

istanbul Ticaret Universitesi Girisimcilik Dergisi, vol.4, no.7, pp.22-30, 2020 (Peer-Reviewed Journal)

A RESEARCH ABOUT RELATIONSHIP BETWEEN FASHION PURCHASE BEHAVIOR AND SOCIAL MEDIA
BEHAVIOUR

YILDIRIM F., BOZTEPE A.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.18, no.35, pp.325-349, 2019 (Peer-Reviewed Journal)
A RESEARCH ON THE MEASUREMENT OF THE BRAND VALUE OF THE BUSINESSES IN THE
JEWELLERY SECTOR

EYiLERR.Y, YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.18, no.35, pp.383-409, 2019 (Peer-Reviewed Journal)
Digital Influencers in New Media as a Marketing Communication Tool: A Research About The Effects
of Vloggers' Characteristics and Types of Knowledge on Vlogger’ Reputation

BAYAZIT D. Z., DURMUS B, YILDIRIM F.

OPUS Uluslararasi Toplum Arastirmalar1 Dergisi, vol.11, n0.18, pp.180-204, 2019 (Peer-Reviewed Journal)
Can Vloggers Characteristics Change Online-Shopping Intentions? The Role of Word of Mouth Effect
as A Communication Tool

BAYAZIT D. Z., DURMUS B, YILDIRIM F.

AJIT-e: Bilisim Teknolojileri Online Dergisi, vol.8, no.26, pp.23-39, 2017 (Peer-Reviewed Journal)

A COMPREHENSIVE ANALYSIS OF INTER-RELATIONSHIPS AMONG OVERALL SERVICE QUALITY,
TRUST, SATISFACTION AND LEARNER’S LOYALTY WITHIN THE SUPPORTIVE VOCATIONAL
EDUCATION AND TRAINING

YILDIRIM F., CENGEL 0., DEMIRLI C, BICER A. A., SAGLAM M.

International Journal of Commerce and Finance, vol.2, no.1, pp.103-111, 2016 (Peer-Reviewed Journal)

The Preliminary Investigation of Brands’ Advertising Personality on Young Viewers’ Perceptions
BEYAZIT SAHINOGLU D. Z, YILDIRIM F.

AJIT-e: Bilisim Teknolojileri Online Dergisi, vol.7, no.22, pp.83-90, 2016 (Peer-Reviewed Journal)

Tiiketimin Yeni Odagi: More-ism ve Perakende Sektoriine Yansimalari

YILDIRIM F., BAYAZIT D. Z.

Pi-Pazarlama ve iletisim kiiltiirii dergis, vol.14, no.53, pp.54-60, 2015 (Non Peer-Reviewed Journal)

Hizli gida tiiketimi ve tiiketicilerin degerleri&yasam tarzlarinin iligkisi izerine bir aragtirma
YILDIRIM F., CENGEL O.

AJIT-e: Bilisim Teknolojileri Online Dergisi, vol.4, no.10, pp.7-14, 2013 (Peer-Reviewed Journal)

Tirkiye de ikamet Amagh Konut Pazarinin Makroekonomik Degiskenler ile iliskisi

YILDIRIM F.

Social Sciences Research Journal, vol.2, no.1, pp.12-18, 2013 (Peer-Reviewed Journal)



XVIL

XVIIL

XIX.

XXIIL.

XXIIIL.

XXIV.

XXV.

XXVI.

XXVIL

XXVIIL

XXIX.

Comparison of Fashion Shopping Behavior Due To The Different Periods of The Season An
Application of Multinominal Logistic Regression Analysis

YILDIRIM F., DENIZ BASAR 0.

Paradoks Ekonomi, Sosyoloji ve Politika Dergisi, vol.9, no.1, pp.38-57, 2013 (Peer-Reviewed Journal)

A Research About the Relations Between Consumers Values Lifestyles and Fast Food Consumption in
Turkey

YILDIRIM F., CENGEL O.

Academic Journal of Information Technology, vol.4, no.10, pp.7-14, 2013 (Peer-Reviewed Journal)

The Perceived Risk and Value Based Model of Online Retailing

YILDIRIM F., CENGEL O.

Academic Journal of Information Technology, vol.3, no.9, pp.7-21, 2012 (Peer-Reviewed Journal)

Market trend analysis on Turkey's internet banking products

YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.10, no.19, pp.129-141, 2011 (Peer-Reviewed Journal)
Point of purchase communication techniques of retail stores: Case study on one of the brand chains
in footwear industry

SAHINOGLU BAYAZIT Z., YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.10, no.19, pp.177-192, 2011 (Peer-Reviewed Journal)
Perakende Magazacihiginda Satinalma Noktas: iletisimi: Ayakkab1 Sektériinde Zincir Bir Marka Ornegi
BAYAZIT D. Z., YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.10, no.19, pp.177-192, 2011 (Peer-Reviewed Journal)
Perakende Magazaciiginda Satinalma Noktas: iletisimi Ayakkab: Sektériine Bir Uygulama

BAYAZIT SAHINOGLU D. Z., YILDIRIM F.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.10, no.19, pp.177-192, 2011 (Peer-Reviewed Journal)
Consumer s Purchasing Behavior Patterns on the Conceptualization and Emergence of Organics
Industry in Turkey

YILDIRIM F., GENGEL O.

Journal of Business and Behavioral Sciences, vol.23, no.3, pp.50-58, 2011 (Peer-Reviewed Journal)

Tiirkiye de internet Bankacilig: Uriinleri Uzerine Pazar Trend Analizi

YILDIRIM F.

istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.10, no.19, pp.129-141, 2011 (Peer-Reviewed Journal)
Consumer Involvement and Brand Sensitivity of University Students in Their Choice of Fashion
Products

Ersun A. N, YILDIRIM F.

Marmara Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.18, no.1, pp.313-333, 2010 (Peer-Reviewed
Journal)

Improving Made In Effect of Turkish Fashion Branding In The Age of Marketing How to Become
Competitive

YILDIRIM F., BAYAZIT SAHINOGLU D. Z.

Journal of Business and Accounting, vol.2, no.1, pp.68-76, 2009 (Peer-Reviewed Journal)

Supply Chain Management A Research Implication on Carbonated Drink Sectorand An Analysis of
Cola Market

YILDIRIM F.

Journal of Business and Behavioral Sciences, vol.20, no.2, pp.141-149, 2009 (Peer-Reviewed Journal)

Lateral Marketing Strategy as a Tool for Value Creation A Case Study of Dairy Products Industry in
Turkey

CENGEL 0., YILDIRIM F.

Journal of Business and Behavioral Sciences, vol.17, no.1, 2008 (Peer-Reviewed Journal)
Internationalization Process of Retailing in Turkey and Current Implications

CENGEL 0., YILDIRIM F.

Journal of Business and Behavioral Sciences, vol.16, no.1, pp.243-252, 2007 (Peer-Reviewed Journal)



Books & Book Chapters

L

IL

11

Iv.

VI

VIL

VIIL

Reklam Gekicilikleri: Marka fletisiminin Sihirli Anahtar1

BAYAZIT D. Z,, YILDIRIM F.

Nobel Bilimsel Eserler, Ankara, 2020

YENi MEDYA SAGLIK OKURYAZARLIGI VE GELECEK BEKLENTILERI

YILDIRIM F.,, BAYAZIT D. Z.

in: SEKTORLERIN VE MESLEKLERIN GELECEGI, OZ SABRI, ONURSAL SERAP, CEVAYIR DUYGU, Editor, HIPER
YAYIN, istanbul, pp.233-258, 2020

Perakende isletmelerinde Yapay Zeka Uygulamalari: iletisim ve Teknoloji

YILDIRIM F.,, BAYAZIT D. Z.

in: Oyun Degistiren Gii¢: Yapay Zeka, Prof. Dr. Mustafa K. Yilmaz, Doc. Dr. N. Oykii lyigiin, Editor, BETA YAYINCILIK,
istanbul, pp.473-500, 2020

Yeni Medya Saglik Okuryazarligi ve Gelecek Beklentileri

BAYAZIT D. Z,, YILDIRIM F.

in: Dijital Gelecekte Mesleklerin ve Sektérlerin Déniigiimii, Oz Sabri, Onursal F.Serap, Uca Nagehan, Editor, Hiper
Yayn, istanbul, pp.233-257, 2020

Etiksel Yaklasimlar Isiginda Politik fletisim ve Yeni medyanin Rolii

BAYAZIT SAHiNOCLU D.Z, YILDIRIM F.

in: Giincel Yaklagimlar Isiginda Etik, Rana Atabay, N. Oykii Iyigiin, Editor, Beta Yaymlar, istanbul, pp.135-151, 2015
EATERTAINMENT: THE NEW ERA IN LATERAL THINKING- ISSSUES AND COMPETING TRENDS IN
RETAILING

BAYAZIT SAHiNOCLU D.Z, YILDIRIM F.

in: Handbook of Research on the Impact of Culture and Society on the Entertainment Industry, Giilay Oztiirk,
Editor, IGI Global, Hershey, pp.332-349, 2014

Marka Sloganlar: Tiirkiye Sigorta Pazarina iligkin i¢erik Analizi

Yildirim F., Deniz Bagar O.

Beta Books, istanbul, 2013

Bireysel Kredi Kartlar1 Ve Tiiketici Davranis: Tiirkiye de Kredi Kart1 Kullanimina fligkin Tutum Ve
Yaklagimlar Uzerine Bir Aragtirma

YILDIRIM F.

Tiirkmen Yaymevi, Istanbul, 2013

Refereed Congress / Symposium Publications in Proceedings

L

I

1L

Entrepreneurship Could Be The Answer of Sustainable Competitiveness During Internationalization
of Turkish Retailing

KARABULUT A. T, Ersun A. N,, YILDIRIM F.

5th International Conference on Business, Management and Economics, izmir, Turkey, 22 October 2009, pp.219-
229

How to Improve Made in Effect of Turkish Branding New Approaches to Government Support
Turquality

Ersun A. N,, YILDIRIM F., KARABULUT A.T.

5th International Conference on Business, Management and Economics, izmir, Turkey, 22 October 2009, pp.313-
321

Improving ‘Made in’ Effect of Turkish Fashion Branding in the New Age of Marketing: How To
Become Competitive

YILDIRIM F., BAYAZIT D. Z.

American Society of Business and Behavioral Science 11the International Conference, Hawaii, United States Of
America, 25 - 27 September 2008



V.

VL

VIL

VIIL

IX.

TUKETICILERIN YENILiKCIiLIGE BAKIS AGILARINA GORE YASAM TARZLARI iLE ALGILANAN
KALITENIN MARKA SADAKATI UZERINDEKI ETKISININ OLCULMESi VE DAYANIKLI TUKETIM
URUNLERINDE BiR UYGULAMA

YILDIRIM F., DEVELIE. 1.

13. Ulusal Pazarlama Kongresi, Adana, Turkey, 30 October - 01 November 2008, vol.1, pp.323-339
Tiiketicilerin Yenilik¢ilige Bakis Agilarina Gore Yasam Tarzlari ile Algilanan Kalitenin Marka Sadakati
Uzerindeki Etkisinin Olgiilmesi ve Dayanikh Tiiketim Uriinlerinde Bir Uygulama 2008 Adana
YILDIRIM F., DEVELIE. 1.

13. Ulusal Pazarlama Konferansi, Adana, Turkey, 26 October 2008, pp.323-339

The Leadership Challenges of Innovations: The Case of Turkish Textile Industry

YILDIRIM F., DEVELI E. I, BAYAZIT D. Z.

The 8th Global Leadership Forum, istanbul, Turkey, 22 - 25 June 2006

Uriin Yasam Siirecinde Uretimin Yeniden Yapilandirilmasi

YILDIRIM F., DEVELI E. I, BAYAZIT D. Z.

V. Uretim Arastirmalar1 Sempozyumu, istanbul, Turkey, 25 - 27 November 2005

Uretim Siirecinde Tedarik Zincirinin Onemi ve Maliyet Yénetimi

TURKER M,, YILDIRIM F., BICER A. A.

V. Ulusal Uretim Arastirmalar1 Sempozyumu, Istanbul, Turkey, 25 - 27 November 2005

The Effect of Marketing Cost in Strategic Planning and Decision Making Through Marketing Process
TURKER M., BAYAZIT D. Z., DEVELI E. i,, YILDIRIM F.

International Strategic Management Conference, Canakkale, Turkey, 23 - 25 June 2005

The Effect Of Marketing Cost in Strategic Planning

DEVELI E. I, BAYAZIT SAHINOGLU D. Z., YILDIRIM F.

Uluslarararasi Stratejik Yonetim Konferansi, Canakkale, Turkey, 01 May 2005



	Prof. FİGEN YILDIRIM
	Personal Information
	Education Information
	Foreign Languages
	Dissertations
	Academic Titles / Tasks
	Academic and Administrative Experience
	Courses
	Advising Theses
	Published journal articles indexed by SCI, SSCI, and AHCI
	Articles Published in Other Journals
	Books & Book Chapters
	Refereed Congress / Symposium Publications in Proceedings

